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INTRODUCTION

If not the real world, the classes of MBA are simulated as real world, making the learning closeéality.
Wide range of emergingspecializationareasare on offer.

Programme Qutcomes

Program outcomes are narrower statements that describe what students are expected to know anddise

to do by the time of graduation. These relate to the skillknowledge, and behaviours that studentgcquire

in their matriculation through the program

1. Decision Making: Developing responsivenessto contextual social issues and exploring solutions,
understanding businessethics and resolving ethical dilemmas

2. Problem Solving: Apply analytical decision-making skills and solve problems using crossfunctional
information and researchtools.

3. Global Outlook : Demonstrate a global outlook with the ability to identify aspectsof the globalbusiness
and CrossCultural Understanding.

4. Domain Knowledge: Leveragingdomain knowledge for organizing information, analysisandexploring
businessopportunities.

5. Communication: Exercise effective written and oral communication skills for different business
situations.

6. Leadership: Demonstrateproactive leadershipand build effectiveteams.

7. Entrepreneurship: Evaluateand executeideasfor entrepreneurship.

PROGRAMMESPECIFI®OUTCOMES

1. PSO1:Application of managementconceptsand researchtools to understand ever changinglawspolicies
and competition in world of business.

2. PSO2: Synthesize knowledge of different functional areasto take decisions that providecompetitive
edgeand enableefficient execution ofprojects.

SALIENTFEATURES

Entrepreneurship: Entrepreneurship projects are integralpart of curriculum and helpestablishthemselves
assuccessfulentrepreneurs.

Professional Enhancement: In addition to core curricula, course offers subjects like communication,
analytical and soft skills to enhancepersonality and employability.

Contemporary Curriculum: Instill advanced knowledge about contemporary area in management such as
Green Marketing

Projects: Opportunity to work on business projects to enhance managerial skills.

Holistic Development: Participation in technical events, sports and cultural activities help in the holistic
developmentof students

Specializations: The course offers specialization offerings in Marketing, Finance, Human Resource,
Information Technology etc.

Case Based Teaching: Usage ofreal-life case studies to provide interactive teaching and learning
methodology.



PROGRAMME CODIJL3521
DURATIONOF THEPROGRAMME:
Minimum Duration 2 years

Maximum Duration 4 years
MEDIUM OFINSTRUCTION/EXAMINATION:

Medium of instruction and Examinationshall be English.



PROGRAMMESTRUCTURE

Core Courses
(CRI, CRII, Ability
CRIIl A, CRIII B) Discipline_ Specific Enhancement Generic Electives (GE)
Term CRI+II —(8+_3) Electives Courses (AECC) 2 x 4 Credits Credits
11 x 4 Credits (DSE) 1 x 4 Credits
CRIIIl -1 x 6 Credits 6 x 6 Credits
1 x 6 Credits
Discipline Specific Corel
Discipline Specific Corell
Discipline Specific Corelll 20
Discipline Specific CordV
Discipline SpecificCore-V
Discipline Specific CoreVI
Discipline Specific CoreVII
Discipline Specific CoreVIli AECCI
Il Discipline SpecificCore- IX Communication for 24
Discipline SpecificCore- X Leaders
GEl
Discipline SpecificCore- Xl DSE | (Professional
11l CR Il - Seminaron Summer DSEII Enhancement, 32
Training DSEl English, Political
ScienceSociology)
GEll
DSE IV (Professional
\Y, CRIII - CapstoneProject DSEV Enhancement, 28
DSEVI English, Political
ScienceSociology)
Total 56 Credits 36 Credits 4 Credits 8 Credits 104




MASTEROFBUSINES&DMINISTRATION(MBA)

PROGRAMME SCHEME (@.INE)

COURSECODE COURSHITLE Cr. | CA|ETE(Th.) | ETE(Pr.)
TERM1
EACC506 FINANCIALREPORTINGSTATEMENT®NDANALYSIS| 4 [30] 70 0
EECO515 MANAGERIAIEECONOMICS 4 |30 70 0
EMGN578 INTERNATIONAIBUSINESENVIRONMENT 4 30| 70 0
EMKT503 MARKETINGUANAGEMENT 4 |30 70 0
EMGN581 ORGANISATIONAL BEHAVIOUR ANDMAN 4 |30 70 0
RESOURSBYNAMICS
TERM2
EFIN542 CORPORATEINANCE 4 |30 70 0
EOPR639 OPERATIONSIANAGEMENANDRESEARCH 4 |30 70 0
EMGN801 BUSINESBNALYTICS 4 |30 70 0
EMGN832 RESEARCMETHODOLOGY 4 |30 70 0
EBSL605 LEGALASPECT®FBUSINESS 4 |30 70 0
EPEL537 COMMUNICATIORORLEADERS 4 30| 70 0
TERM3
DSEI DISCIPLINESPECIFIELECTIVE 6 |30 70 0
DSEII DISCIPLINESPECIFIELECTIVEI 6 |30 70 0
DSEIII DISCIPLINESPECIFIELECTIVAII 6 |30| 70 0
EMGN583 SEMINARONSUMMERTRAINING 6 |30 0 70
GE| GENERIELECTIVH 4 [30] 70
EMGN571 CORPORATETRATEGANDENTREPRENEURSHIP 4 |30 70
TERM4
DSEIV DISCIPLINESPECIFIELECTIVEV 6 [30| 70 0
DSEV DISCIPLINESPECIFIELECTIVEY 6 |30 70 0
DSEVI DISCIPLINESPECIFIC ELECTIVE 6 |30| 70 0
GEll GENERIELECTIVAI 4 |30 70 0
EMGN696 CAPSTONPROJECT 6 |30 0 70

TOTALCREDITS

104




DISCIPLINE SPECIFIC ELECTIVE (DSE) BASKET (PICK ANY TWO ELECTIVE AREA)

(STUDENT WILL STUDY 3 COURSES IN TERAVAND 3 COURSES IN TERMFROM THEELECTED
AREAS/BASKET)

DISCIPLINE SPECIFIC ELECTIVE 1 BASKET (MARKETING)

2| Couse Course Title Credit | CA | ETE | ETP | Elective Area | Term
No Code
1 EMKTS29 CONSUMER BEHAVIOUR 6 30 70 0 MARKETING 3/4
DIGITAL AND SOCIAL MEDIA
2 EMKTS25 MARKETING 6 30 70 0 MARKETING 3/4
CUSTOMER RELATIONSHIP
3 EMKT®R27 MANAGEMENT 6 30 70 0 MARKETING 3/4
DISCIPLINE SPECIFIC ELECTIVE 2 BASKET (FINANCE)
= Couze Course Title Credit CA |ETE |ETP Elective Area Term
No. Code
INTERNATIONAL FINANCIAL
1 EFIN568 MANAGEMENT 6 30 70 0 FINANCE 3/4
INTERNATIONAL BANKING AND
2 EFIN566 FOREX MANAGEMENT 6 30 70 0 FINANCE 3/4
SECURITY ANALYSIS AND
3 EFIN564 PORTEOLIO MANAGEMENT 6 30 70 0 FINANCE 3/4
DISCIPLINE SPECIFIC ELECTIVE 3 BASKET (HUMAN RESOURCE)
S. Course Course Title Credit CA | ETE | ETP Elective Area Term
No. Code
1 EHRM511 | TRAINING AND DEVELOPMENT 6 30 70 0 HUMAN 3/4
RESOURCE
INDUSTRIAL RELATION AND LABOU HUMAN
2 EHRM516 LAWS 6 30 70 0 RESOURCE 3/4
HUMAN RESOURCE METRICS AND HUMAN
3 EHRM508 ANALYTICS 6 30 70 0 RESOURCE 3/4
DISCIPLINE SPECIFIC ELECTIVE 4 BASKET (DATA SCIENCE)
S. Course Course Title Credit CA | ETE | ETP Elective Area Term
No. Code
1 ECAP780 | PROBABILITY AND STATISTICS 6 30 40 30 DATA SCIENCE| 3/4
2 ECAP781 | DATASCIENCE TOOLBOX 6 30 40 30 DATA SCIENCE| 3/4
3 ECAP782 | ADVANCE DATA VISUALIZATION 6 30 40 30 DATA SCIENCE| 3/4




DISCIPLINE SPECIFIC ELECTIVE 5 BASKET (OPERATIONS MANAGEMENT)

S. Course Course Title Credit CA | ETE| ETP Elective Area Term
No Code
TOTAL QUALITY OPERATIONS
EOPR509 MANAGEMENT 6 30 70 0 MANAGEMET 3/4
LOGISTICS AND SUPPLY CHA OPERATIONS
2 EOPR505 MANAGEMENT 6 30 70 0 MANAGEMET 3/4
OPERATIONS
3 EOPRDS8 PROJECT MANAGEMENT 6 30 70 0 MANAGEMET 3/4
DISCIPLINE SPECIFIELECTIVE 6 BASKET (INTERNATIONAL BUSINESS)
S- Course Course Title Credit CA | ETE | ETP Elective Area Term
No Code
EXPORT AND IMPORT INTERNATIONAL
1 EMGN802 MANAGEMENT 6 30 70 0 BUSINESS 3/4
INTERNATIONAL TRADE INTERNATIONAL
2 | EOPRS512 LOGISTICS 6 30 | 7010 BUSINESS 3/4
INTERNATIONAL
q
3 EECO522 INTERNATIONAL ECONOMICS 6 30 70 0 BUSINESS 3/4
DISCIPLINE SPECIFIC ELECTIVE 7 BASKET (DIGITAL MARKETING)
S. Course Course Title Credit CA ET ETP Elective Area Term
No Code E
FOUNDATION OF DIGITAL DIGITAL
EMKT804 MARKETING 6 30 70 0 MARKETING 3/4
DIGITAL
2 EMKT805 SOCIAL MEDIA MARKETING 6 30 70 0 MARKETING 3/4
3 EMKT806 | SEARCH ENGINE OPTIMIZATIC 6 30 70 0 DIGITAL 3/4
MARKETING
DISCIPLINE SPECIFIC ELECTIVE 8 BASKENFORMATION TECHNOLOGY)
S. Course Course Title Credit CA | ETE| ETP Elective Area Term
No Code
INTRODUCTION TO INFORMATION
ECAP398 INFORMATION TECHNOLOGY 6 30 70 0 TECHNOLOGY 3/4
MANAGING INFORMATION INFORMATION
2 ECAP399 SYSTEMS 6 30 70 0 TECHNOLOGY 3/4
INFORMATION
3 ECAP397 G SUITE FOUNDATION 6 30 70 0 TECHNOLOGY 3/4




DISCIPLINE SPECIFIC ELECTIVE 9 BASKET (BUSINESS ANALYTICS)

S. Course Course Title Credit CA | ETE| ETP Elective Area Term
No Code
SPREADSHEEWIODELLING BUSINESS
EMGN551 USING EXCEL 6 80 | 70 | 30 ANALYTICS 3/4
BUSINESS
2 | EMGN534 PREDICTIVE ANALYTICS 6 30 | 40 | 30 ANALYTICS 3/4
WEB AND SOCIAL MEDIA BUSINESS
3 | EMKT507 ANALYTICS 6 30 | 70 | 30 ANALYTICS 3/4
GENERIC ELECTIVE (GE) BASKET (PICK ANY TWEOURSES)
S. Course Course Title Area Credit | CA |ETE| ETP | TERM
No. Code
1 EPEA515 | ANALYTICAL SKILLS Professional 4 30 | 70 | o0 3
Enhancement
2 EPEA516 | ANALYTICAL SKILLS Professional 4 30 | 70 | o0 4
Enhancement
3 EENG539 | ACADEMIC ENGLISH English 4 30 | 70 | o0 3
Language
INTRODUCTION TO THE English
4 EENGS14 | S1UDY OF LANGUAGE Language 4 0 | 70 0 4
POSTINDEPENDENCE English
5 EENGS19 | \\DIAN LITERATURE Literature 4 30 |70 0 3
POSTCOLONIAL Enalish
6 EENG527 | LITERATURES AND i gt 4 30 | 70 | © 4
CULTURAL STUDIES lterature
7 | EpoLszs | POUITICALINSTITUTIONS | b, ol Science| 4 30 | 70 3
IN INDIA
PUBLIC POLICY AND N _
8 EPOL527 GOVERNANCE IN INDIA Political Science 4 30 70 0 4
FUNDAMENTALS OF .
9 ESOC515 SOCIOLOGY Sociology 4 30 70 0 3
GLOBALIZATION AND .
10 ESOC506 SOCIETY Sociology 4 30 70 0 4
Note:

1. Studentscanadopt only one area from GenericElective basket that will be applicable for the Generic
Electivesl and Il.

2. In case of Discipline Specific Elective Basket, student may choose two areas, 3 courses from firstvaliea
be study interm 3 and 3coursesfrom secondareawill be study in term 4.




Course Code EACC506 Course Title FINANCIAL REPORTINGSTATEMENTSAND

ANALYSIS

WEIGHTAGES
CA ETE (Th.)
30 70

Course Outcomes:

CO1 Associate accounting information for decision making in organizations.

CO2 Analysethe cashposition of an organization by evaluating cashflow from different activities.

CO3 Identify various cost accounting techniques, cost concepts & techniques of cost controldecision
making.

CO4 Identify the accountingterminology and purpose of accountingframework.

COS5 Evaluate how activity -based costingcanbe utilized in the organizations.

COa Interpret the financial statementsin accordancewith generally acceptedaccountingprinciples.

Unit No. Content

Unit 1 | Introduction to Accounting: Introduction, Accounting Equation, Rules of Accounting,
Objectives,Advantagesand Limitations of Accounting,Accounting Conceptsand Conventions,
AccountingTerminology, Conceptof IFRSand its relevance, Qualitative features of IFRS,
Elements offinancial statements, Difference between IFRS artGAAP.

Unit 2 | Corporate Financial Statements: Features and Importance, VerticalFormat of Corporate
Financial Statements,Conceptualframework of depreciation and amortization

Unit 3 | Ratio Analysis: Liquidity Ratios, Solvency Ratios, Profitability Ratios,Turnover Ratios, Du-
Pont Analysis,Importance and Objectives.

Unit 4 | Financial Statement Analysis: Objectives of Analysis, VariousStakeholders and their
Interests, Techniques of Financial Statement Analysis-Horizontal Analysis, CommonSize
Analysis

Unit 5 | Artificial Intelligence and Analytics: Financeand Accountingiransformation by Al

Unit 6 | Cash Flow Statement: Meaning and Significance, Construction of CashFlow Statement,
Analysisof CashFlow Statement

Unit 7 | Basic Aspects of Cost Accounting: Preparation of Cost Sheet andEstimated Cost Sheet,
Meaning,CostConceptsand CostClassification

Unit 8 | Budgetary Control: Need and Stepsinvolved in Budgetary Control, Meaningand Types of
Budgets, Preparation of CashBudgetPreparation of Flexible Budget

Unit 9 | Inventory Valuation: Methodsof pricing material issues,FIFOLIFO

Unit 10 | Marginal Costing and Profit Planning: Meaning and Objectives, CVPAnalysis, Break Even
Point and Break-EvenAnalysis

Unit 11 | Decision involving Alternative Choices : Concept and Steps involvedn Decision Making,
Profit Planning, Key factor, Determination of Salelglix, Make or Buy decision, Exploration of
New Markets, Continue or Discontinuea ProductLine.

Unit 12 | Transfer Pricing: Meaning and Importance, Advantagesand Limitations, Methods of
CalculatingTransfer Price

Unit 13 | Activity Based Costing: Concept and Pre-requisites, Activity Based Costing versus
Traditional Costing, Stepsinvolved in Activity BasedCosting,CostDrivers, Determination of
Costunder ABC,Benefits and

Unit 14 | Responsibility Accounting: Conceptand Significance ElementsResponsibility Centers.
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READINGS:

1. MANAGEMENRCCOUNTIN®Y KHANM.Y.ANDJAINP.K, MCGRAWHILL EDUCATION

2. FUNDAMENTAL®FCOSTACCOUNTINGY WIILIAM N.LANEN,SHANNONV.ANDERSONVICHAELW.
MAHERMCGRAWHILL EDUCATION

3. MANAGEMENRACCOUNTIN®Y SHAHPARESHOXFORMNIVERSITYRESS

4. A TEXTBOOKOF ACCOUNTINGFOR MANAGEMENTby MAHESHWARIS.N, MAHESHWARISHARAD K,
MAHESHWARBUNEEIK., VIKASPUBLISHINGHOUSE

5. ACCOUNTINGORDECISIONMAKINGby NEEDLESBELVERDE,CENGAGEEARNING

6. FINANCIAL ACCOUNTING FOR MANAGEMENT: AN ANALYTRERSPECTIVE by GUPTA AMBRISH,
PEARSON
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Course Code EECO515 Course Title MANAGERIALECONOMICS

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:
CO1Z Apply economicprinciples to managementdecisions.
CO2 Evaluate the managerial decisions making around the theory of the firm with application giobalized
economy.
CO3 Evaluatepossiblestrategiesin the eventafirm is one of just afew companiesin amarket.
CO4 Examine a comprehensivainderstanding of the current issues influencing economic developmendf
India.

Unit No. Content

Unit 1 | Nature and scope of managerial economics: definition and scope ofmanagerial economics,
basic process of decision making in economiosxistenceof firm andits functions.

Unit 2 | Demand and supply analysis : determinants of demandand supply, individual and market
demandand supply, market equilibrium

Unit 3 | Demand Estimation: relevance of demand estimation for a firm, demand forecasting using
gualitative forecastandtime seriesanalysis

Unit 4 | Cost Theory and Estimation : short run cost functions, long run cost curves,economicsof
scalelearning curves

Unit 5 | Production Theory: production function with one and two O A O E AnfdtsA @ptmal
combination of inputs, returns to scale

Unit 6 | Market Structure : introduction to market structure, price and output determination under
perfect competition, monopoly andmonopolistic anpdn

Unit 7 | Oligopoly : meaning and sources, cartelization and price leadership underoligopoly

Unit 8 | Game Theory: meaning and types of games, dominant strategy andNash equilibrium,
b O E O dilek®a riixed strategy

Unit 9 | Indian Economy Since Colonialism : colonialism and development of the Indian economy,
trends and composition of national income

Unit 10 | Human Development : human development index, characteristics of developingworld, state
of human developmentin India

Unit 11 | Structure of Indian Economy: introduction to agriculture, industrial sector and service sector,
poverty and inequality, emerging energy economy- environment regulatory framework

Unit 12 | Economic Reforms: introduction to reforms, economic reforms for financial sector
performance,agriculture, industry and services

Unit 13 | Monetary Policy : conceptand meaning,objectives,tools of monetary policy, role ofmonetary
policy after the period of economicreforms, inflation and monetary policy

Unit 14 | Fiscal policy : concept and meaning, objectives, tools of fiscal policy, role of fiscal policy
after the period of economicreforms, inflation and fiscalpolicy

12



READINGS

1. Managerial Economics Principles and Worldwide Applications BySalvatore, Dominickand Rastogi,
Siddhartha K. Oxford University Press.

2. Indian EconomyBy GauravDutt, Ashwani MahajanS.ChandPublishing

ManagerialEconomics:An Integrative Approach By Hirshey, Mark, Cengagd.earning

4. Indian EconomyPerformanceand Policies,By UmaKapila, AcademicFoundation

w
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Course Code EMGNS578 Course Title INTERNATIONAL BUSINESS ENVIRONMENT

WEIGHTAGE
CA ETE (Th.)
30 70
Course Outcomes:
COZ Analyzebusinessenvironment and trends to take decisionswith respectto international business
operations.

CO2 Interpret and apply international trade theoriesin international businessoperations.

COg3 Identify andcritically analysethe role of foreign exchangemarket and usageof fundamental instruments
for currency exchange

CO4 Developskills on analysing the businessdata and problem solving in other functional areas such as
marketing, businessstrategy and humanresources

COS5 Developresponsiveness to contextual social issues/problems and exploring solutions, understandings
business ethics and resolving ethical dilemmas.

COa Identify aspectsof the global businessand cross-cultural understanding.

Unit No| Content

Unit 1 | Overview of international business environment : Globalization andinternational business
introduction to international business, types of international business

Unit 2 | Components of international business environment: social environment, political
and legal environment, economicenvironment,technologicalenvironment

Unit 3 | External environment and challenges: assessing risk in international business,
recent world trade and foreign Investmenttrends, environment influence on trade and
investment patterns

Unit 4 | International Trade theories : theory of absolute advantage theory of comparative advantage,
factor proportion theory, the diamond model of national competitive advantage factor mobility

theory

Unit 5 | Protectionism and trading environment: Globalizationtrends and challengesenvironment for

foreign trade and investment, governmentalinfluence on trade and investments, tariff and non-
tariff barriers

Unit 6 | Economic Integration and Co-operation: crossnational co-operation and agreements,role of
international organizations: WTO, IMF, Regiond&conomic Integrations

Unit 7 | International financial markets : foreign exchange market mechanism, exchange rate
arrangement,determinants of exchangeRates,exchangerate movementsand their impact

Unit 8 | Global debt and equity market : Euro currency market, offshore financial International Banks,
Non-Banking Financial service firmsstock markets

Unit 9 | Global Competitiveness: Export management, technology and globalcompetition, world
economicgrowth andthe environment

Unit 10| Internationalization  strategies: Theories of internationalization, modes of operations in
international business export and import strategy

Unit 11| Forms and Ownership of Foreign Production: Types of collaborativearrangements
Licensing,joint ventures & consortium approaches Managinginternational Collaborations

Unit 12| International business diplomacy: Negotiating an international business issuein asset
protection, multilateral sentiments

Unit 13| Country evaluation and selection: Opportunity and risk matrix, analysis of Macro and micro
indicators, country comparisontools

14



Unit 14| Globalization and society: globalization with social responsibility, ethical dimensions of labor
conditions, ethics and the environment, legislation for anti-competitive and unfair trade practices

READINGS:

1. Daniels,RadebaughSullivan & Salwan,International BusinessEnvironments and Operationsby Pearson
2. International Business - Competingin the Global marketplaceby CharlesW. Hill, Arun KumarJain,
McGrawHill

15




Course Code EMKT503 Course Title MARKETING MANAGEMENT

WEIGHTAGE
CA | ETE (Th))
30 70

Course Outcomes

COZI> Analyzeandrespondto environmental and competitive changestheir impacton marketing planning,
strategiesand practices.

CO2 Apply the conceptual frameworks, theory andechniques to various marketing contexts

CO3 Prepare marketing and sales plan appropriate to the needs of customers and contexts

CO4 Determine strategies for developing new products and services that are consistent with evolving
market needs

Unit No.

Content

Unit 1

Introduction: market and marketing, definition, nature and scope ofmarketing, exchange
process,functions of marketing, core marketing concepts

Unit 2

Marketing orientations: evolution of modern marketing conceptholistic marketing concepts,
new marketing orientations selling vs. marketing

Unit 3

Marketing mix: 7 0 s&7 # sdDMarketing, 4! s @ Marketing, customerquality, value and
satisfaction,Michael E.Porters chain analysismodel

Unit 4

Marketing environment : Significanceof scanningmarketing environment; Analysisof macro
environment of marketing z economicdemographic,socio-cultural, technological political legal
andecological;iImpact of micro and macro environment on marketing decisions

Unit 5

Consumer behaviour: buyer behaviour, different consumer roles,need for studying buyer
behaviour, different buying motives, consumer buying decision process and influences,
consumervs.businessbuying behaviour, industrial buying process

Unit 6

Segmentation decisions: market segmentation, characteristics of asegment, bases for
segmentinga consumer market, levels of market segmentation,factorsinfluencing selectionof
market segments

Unit 7

Targeting and positioning: Benefits of market segmentation; Criteria for effective market
segmentation; Target market selectionandstrategies;Positioning z concept,basesand process

Unit 8

Product decisions: concept and classification, layers of products,major product decisions,
product-mix, new product development stages,packaging and labelling, product life cycle
(PLC)z conceptandappropriate strategiesadopted at different stages

Unit 9

Pricing decisions: pricing z objectives, price sensitivity, factors affecting price of a product,
pricing methods and strategies, ethicalissuesin product and pricing decisions

Unit 10

Distribution planning: channels of distribution —concept and importance, different types of
distribution middlemen and their functions, selection, motivation and performance appraisal o
distribution middlemen

Unit 11

Distribution decisions: decisions involved in setting up the channel, channel managemel
strategies, distribution logistics z concept,importance and major logistics decisions, channe
integration and systems, ethical issues in distribution decisions

Unit 12

Distribution decisions: retailing and wholesaling, types of retail formats, retail theories,
retailing strategies, nonStore retailing, wholesaling z nature and importance, types of
wholesalers, developments in retailing and wholesaling ilndian perspective

16



Unit 13

Promotion decisions: role of promotion in marketing, promotion mix, integrated marketing
communicaion, concept, communication process and promotion, determining promotion mix
factors influencing promotion mix, developing promotion campaigns, sales promotion, direc
marketing, public relations, digital and social media

Unit 14

Trends in marketing: service Marketing, e-marketing,green marketing, customer relationship
management, rural marketing, otheremerging trends, ethical issues in marketing

READINGS:

1. Kotler, P.& Keller,K.L.(2017), Marketing ManagementPearson
2. McCarthy, E.J., Cannon, J. & Perreault, W. (20B&sic Marketing McGraw-Hill Education
3. Etzel,M.J.Walker, B.J.Staton,W.J& Pandit,A.(2010), Marketing Conceptsand CasesTataMcGrawHill

17



Course Code EMGNS581 Course Title ORGANISATIONAL BEHAVIOUR AND

HUMAN RESOURCE DYNAMICS

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:

COZ> Enumeratethe conceptof managementpracticesand organizational behavior

CO2 Develop and sharpen acumen of how different management thoughts can be used toimprove
organization functioning.

CO3 Analyzethe importance of managementpracticesand important organizational behavior dimensions
at different levels of organization.

CO4 Appraise the dynamics of industrial relations and to managethem as per statutoryregulations.

COS5 Apply humanresourcemanagementfunctions to handleemergingissues.

Unit No.

Content

Organizational behavior: Relationship between management and organizatiohehavior,

Unit-1 | model of OBand contributing disciplines to the OBfield
Foundations of individual behavior: Valuesattitude andjob satisfaction,theories of learning
and behavior modification
Personality: Theories of personality and its assessment, transactional analysis ang
Unit -2 | attribution theory of perception
Emotions: Emotional intelligence and affective eventstheory of emotion
Motivation: Early and contemporary theories of motivation
Group dynamics: Group dynamicsand its significance,types of groups,formation and stages
Unit -3 | of group development,group performance factors
Team development: Teamformation, its types and difference between group and team
Organizational conflict and negotiations:  Conflict sources, types and levels otonflict,
Unit -4 | traditional and modern approachesto conflict, resolution of conflict through negotiation
Stress: Sourcesand consequence®f stress,stressmanagementtechniques
Introduction: External and Internal Forces of environment affecting HRMbjectivesand
Unit -5 | functions of HRM.
Human Resource Planning: HRPprocess Barriers and Prerequisitesfor SuccessfuHRP.
Unit-6 | Job Analysis: Methods of Collecting Job Data, Potential Problems with JobAnalysis,Job
Designand its approaches, Procesef JobAnalysis
Unit-7 | Recruitment & Selection: Meaning, Recruitment process, Recruitment Methods,
Challengedn India and SelectionProcess
Talent Management: Talent managementtalent retention, talent acquisition and sourcesof
Unit -8 | talent acquisition
Orientation, induction and placement: Processof orientation, induction and placement
programme, Evaluation of Orientation Programme
_ Training and Development: Employee training, difference in training and development,
Unit-9 | methods of training, methods of management development, people capability maturity
model
Unit-10| Career planning and management: Career management, process of careerplanning,
challengesin career planning
Unit -11 | Performance management system: Performance management, performance planning

performance appraisal, potential appraisal, feedback and counselling

18



Unit -12 | Compensation management: Types and theories of compensation, concept afages, factors
influencing compensation management, incentives and fringe benefits, employee engageme
and retention.

Unit -13 | Managing industrial relations:  Major actors andtheir roles in IR, factors influencing IR,
approaches to IR, grievance handling procedure

Unit -14 | Industrial Disputes: Industrial disputes, methods of settlement of industrial disputes, trade
unions and their challenges in India

READINGS:

1. OrganizationalBehaviour By StephenP.Robbins.Timothy A.JudgeNeharikaVohra, Pearson
2. Managementby ManagementBy StephenP.Robbins.Mary Coulter.NeharikaVVohra, Pearsm
3. HumanResourceManagementBy Dessler,G.and Varkkey, B, Pearson

19



Course Code EFIN542 Course Title CORPORATHEINANCE

WEIGHTAGE
CA | ETE (Th.)
30 70

Course Outcomes:

CO1 Understanding financefunction with respectto its evolution and growth

CO2 Understanding the conceptof Time Valueof Moneyand interpreting the results basedn calculations.
CO3 Analyzingfinancing needsof the businessesand designingan optimum capital structure

CO4 Understanding the retention and distribution of profits and impact on businessaluation.

Unit No.

Content

Unit-1

Financial Management: An Overview, evolution of finance, the basic goal: creating
shareholdervalue,agencyissues,businessethics and socialresponsibility

Unit-2

Sources of Finance: Long term and Shortterm sources of finance- Ordinary shares,
Preferencesshares,redeemableirredeemable debentures,Debt vs. Equity.

Unit-3

Money Market Instruments: Treasury Bills, Commercial Papers, Certificate of
Deposits, Treasury Management and Treasury Operations in corporate. External
CommercialBorrowings, Financingfor MSMEs

Unit-4

Time Value of Money concept: Compounding and discounting, Future value andresent
value, Annuities, Effectiveinterest rates

Unit-5

Investment Decisions : Capital Budgeting Decisions, Rationale of Capital Budgetindlon-
Discounting Capital Budgeting Techniques Payback period, Profitability Index,Accounting
Rateof Return

Unit-6

Investment Decisions: Discounting Techniques of Capital Budgeting - NPV, IRR,
Discounting PaybackPeriod Method, Estimation of CashFlows, NPV v/s IRR, Riskanalysis
in CapitalBudgeting- Sensitivity Analysis,Certainty Equivalent Approach

Unit-7

Cost of Capital: Meaning and Concept, Cost of Debt, Cost of Equity, Cost of Retained
Earnings,Calculationof WACC]nternational Dimensionsin Costof Capital

Unit-8

Financing Decisions: Capital Structure, Theories and Value of the firm - NetIncome
Approach, Net Operating Income Approach, Traditional ApproaciModigliani Miller Model,
Determining the optimal Capital Structure, Checklistfor Capital Structure Decisions,Costsof
Bankruptcy and Financial Distress.

Unit-9

EBIT-EPSAnalysis: Conceptof Leverage,Types of Leverage:Operating Leverage,Financial
Leverage,CombinedLeverage.

Unit-10

Dividend Decisions: Factors determining Dividend Policy, Theories of Dividend Gordon
Model, Walter Model, MM Hypothesis

Unit-11

Forms of Dividend: CashDividend, Bonus Shares,Stock Split, Stock Repurchase Dividend
Policiesin practice.

Unit-12

Working Capital Management: Working Capital Policies, Risk-Return trade-off, Cash
management,Receivablesnanagement

Unit-13

Corporate Governance: Value-based corporate culture, Disclosures, transparency and
accountability, Corporate Governance and Human Resource Management, Evaluation of
performance of board of directors, Successionplanning, public sector undertakings and
corporate governance Insider trading, Lessonsfrom corporate failure

Unit-14

Economic outlook and Business Valuation: Impact of changingbusinessenvironment on
corporate valuation, climate change and corporate valuation, Business sustainability and
corporate valuation, Role of environmental, social,and governance(ESG)actorsin corporate
valuation

20



READINGS:

1. FUNDAMENTALSOF CORPORATHE-INANCE by JONATHANBERK, PETER DeMARZO & JARRED
HARDFORDRPEARSON

2. CORPORATEINANCHEyy STEPHEM.ROSSRANDOLPHV.WESTERFIELB. JEFFREYAFFEMcGRAW
HILL

21
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Course Code EOPRG639 Course Title OPERATIONSVANAGEMENTAND RESEARCH

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes:

COZ1 Analyze how to optimally utilize the resources.

CO2 Apply the conceptsin solving real life problems.

CO3 Adapt different opinions and make correct judgment.

CO4 Apply mathematicalmodelsto a givenproblem.

COS Analyzethe various decision-making environments and the tools applicableto them.

Unit No.

Contents

Unit-1

Introduction to Operations Management and Research: Introduction and scope of
operation management,emergingissuesin operations management,history of operations
research,definitions and features of operations researchapproach,models and modellingin
operations research,applications of operations research

Unit-2

Forecasting : Introduction, featuresand elementsof forecasting,forecastbasedon judgment
and opinion, forecastbasedon time-seriesdata,associativeforecastingtechniques,concept
of forecasting errors

Unit-3

Design and layout: Production of goodsversusdelivery of services,product-processmatrix,
design process, product design, service design, process types, product and service
profiling, automation, facility layout, line balancing

Unit-4

Location planning and analysis: Need and nature of location decisions, factors that
affectlocation decisions,evaluatinglocation alternatives

Unit-5

Management of quality : Defining quality -dimensions of quality, determinants of quality, the
cost of quality, quality tools, total quality managementjnspection,control charts for variables
(meanandrangechart), control charts for attributes (p-chart, c-chart), run test

Unit-6

Planning : Aggregate Production Planning; Master Production Scheduleand MRP,MRRI,
ERP

Unit-7

Inventory management : Nature and importance of inventories, inventory counting systems
and inventory costs,economicproduction quantity, quantity discounts,EOQmodel

Unit- 8

Supply chain management: Need, elements, and benefit of effective SCM|ogistics and
reverse logistics, requirements, and steps for creating an effective supply chain, lean vs.
agile supply chain

Unit-9

JIT and lean operations : Goalsand building blocks of lean systems

Unit- 10

Linear Programming : General mathematical model of linear programming, linear
programming formulation, graphicalsolution, simplex method,Big M method, specialcases

Unit-11

Assignment and transportation problem : Hungarian Assignment Model (HAM), special
cases in assignmenproblem, Initial BasicFeasibleSolution (IBFS)i.e.NWCM,LCMand VAM
Method,optimization using stepping stone and MODI, special casesincluding concept of
degeneracy

Unit-12

Project Management and Queuing Theory : Difference between PERTand CPM,PERT
problem with three-time estimates andconceptof probability, basicconceptsand parameters
of a queuingmodel,m/m/1 model characteristics

Unit-13

Game Theory : Basics,saddlepoint, mixed strategies includingodds,dominance,sub games
and graphical method
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Unit- 14

Decision Theory : Basicsincluding decision making environments, decision making under
risk, expectedvalue of perfect information, decision making under uncertainty, concept of
decisiontress, decisiontree analysis

READINGS:

1. OPERATIONMANAGEMENTDY WILLIAM JSTEVENSON/CGRAWHILL EDUCATION.
2. OPERATIONS/ANAGEMENThy NORMANGAITHER,GREGORY¥RAZIERCENGAGEEARNING.
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Course Code EMGN801 Course Title BUSINESS ANALYTICS

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes:

CO1 Apply quantitative modelling and data analysis techniques to problems of reatorld.

CO2 Employ best practices in data visualization to develop charts, maps, tables, and otkisual
representationstechniques tocommunicatefindings to diverse audiences.

CO3 Identify anddescribecomplexbusiness problemsin terms of analytical models

CO4 Apply appropriate analytical methods to find solutions to business problems that achiegeated

objective
Unit No. Content
Unit 1 | Business analytics and summarizing business data : Overview of business analyticsscope,

application, R studio environment for business analyticsBasics of R: packagesyectors,
datatypesand data structures

Unit 2 | Summarizing business data: One variable and two O A O E Asfatistfc€) Goncept of pipes
operator, functions to summarize variables: select,filter, mutate, arrange, summarizeand
group by

Unit 3 | Business data visualization : Basic graphs: bar-graph, line-chart, histogram, box and
scatterplot, advanced data visualization: graphics for correlation, deviation, ranking,
distribution and composition

Unit 4 | Business forecasting using time series: Time series modelling, exploration of time series
datausing RARIMA,GARCHYARmMethodologiesfor time seriesanalysis

Unit 5 | Business prediction using generalized linear models : Logistic regression andstatistical
inference with application, survival analysisandits application

Unit 6 | Machine learning for business: Supervised models: K-NN and decision trees,unsupervised
models:K-meansand hierarchical clustering, classificationand prediction accuracy

Unit 7 | Text analytics for business: Qeating and refining text data, inferencesthrough graphstopic
modelling and TDM analysis,sentiment analysis

Unit 8 | Business intelligence : Introduction to business intelligence,role of data and data base
managementrole of datamining in businessstrategy

Unit 9 | Datavisualization : Role of visualization in businessintelligence,introduction to charts,graphs
and maps

Unit 10 | Data environment and preparation : Managing metadata, extracts and live data, cross
databasejoints and union

Unit 11 | Data blending : Data prep with text and excelfiles, understating data types, extracting data
from various file formats

Unit 12 | Design fundamentals and visual analytics : Flters, sorting, groupsandsets,interactive filters,
forecasting,useof tooltip, referenceline, parameter, drill down and hierarchies

Unit 13 | Decision analytics and calculations : Types of calculations, logic calculations (including if
comment,nestedif commandetc.),datacalculations,string calculations

Unit 14 | Mapping - Role of maps in business intelligence and visualization, editing unrecognized

locations
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READINGS:

1. RFOREVERYONEADVANCEDANALYTICRANDGRAPHICS bJARELP.LANDERPEARSON

2. VISUALDATASTORYTELLIN®/ITH TABLEAUbY LINDYRYANPEARSON

3. TEXT MINING WITH R: A TIDY APPROACH by JULIA SILGE AND DAVID ROBINS, SHROMSHERS
& DISTRIBUTORSVT.LTD.

4. MASTERING@ABLEAUby DAVIDBALDWINANDMARLEENVEIERPACKTPUBLISHING
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Course Code EMGN832 Course T Title RESEARCHVETHODOLOGY

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes:

COZ1Z Identify critical thinking and scientific approaches to formulate research problems

CO2 Describeresearchdesign approachesmethods and conceptual differences toapply acrossdifferent
researchcontexts

CO3 Generalizefamiliarity with aphenomenonor to achievenew insightsinto it.

CO4 Interpret results generatedfrom dataanalysisand report the findings.

Unit No, Content

Unit 1 | Background of research : Developingresearchproposals,researchparadigms,contributions
of research to theory and practice, researchethics

Unit 2 | An introduction to research : Meaning, process, defining, researcbroblem: selection,
understanding and necessityof defined problem, researchdesign, need andtypes of Research
Design.

Unit 3 | Reviewing Literature : ldentifying, accessingand managing sources of information and
scholarly literature, academic writing and referencingand steps in literature review
development

Unit 4 | Types of data in research : Primary and secondary data and sourcesature of qualitative and
quantitative research,data and variables usedn qualitative and quantitative methods, writing
up qualitative research

Unit 5 | Sampling design: Sampling design process, characteristics of good sample, types of sampli
design, samplingtechniques- random and non-random

Unit 6 | Measurement and scaling technique: Tools of sound measurement, techniques of
developing measurementtools, scaling meaning and important scalingtechniques,statistical
properties of different scales

Unit 7 | Data collection methods : Observation,experimentation and survey methods,questionnaire:
introduction, design processand coding the questionnaire

Unit 8 | Descriptive statistics and time series: Measures for central tendency- ungrouped
and ungroupeddata,dispersion and distribution, index number and time seriesanalysis

Unit 9 | Hypothesis testing: Hypothesis definition and process, types and hypothesis testing
procedure for t and z testsdifferencesfor single, two populations andpaired sample.

Unit 10| Test of association: Correlation coefficient - Spearmanrank, + A OReér€dn and test of
associationbetweennominal data - Chisquaretest

Unit 11| Analysis of Variance (ANOVA) and prediction techniques : Analysisof variance for mean
difference,reliability and validity, bivariate regression andmultiple regressionanalysis

Unit 12| Multivariate analysis: Classification, important methods of factoranalysis,factor analysis
procedure,rotation in factor analysis,overview of cluster analysis,discriminant analysis,multi -
dimensional scalingand conjoint analysis

Unit 13| Reporting a quantitative study: Technique and precaution of interpretation,
significance of report writing, layout and types of report

Unit 14 | Writing research proposal : Purpose, nature and evaluationContent and formatPractical

considerations-timelines, budgets, supervision management Presentation and defense of
proposals.
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READINGS

1. BUSINES®ESEARCMETHOD®Y NAVALBAJPAIPEARSON
2. MARKETINGRESEARCHy NARESHK MALHOTRAPEARSON
3. MARKETINGRESEARCHEXTANDCASE®Y NARGUNDKARR.,MCGRAWHILL EDUCATION
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Course Code EBSL605 Course T Title LEGAL ASPECTS OF BUSINESS

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes:

CO1Z Apply the statutory provisions related to Contract Act and Sales of Goods Act in businesganizations.

CO2 Uselegalrights and remediesby applying the provisions related to Consumerandintellectual Property
rights.

CO3 Analyzethe legalissuesrelated to Negotiablelnstruments.

CO4 Interpret the legalimplications of FEMAand Competition Actin designingvarious businessolicies and

strategies.
COS5 Develop the understanding of Company form of business organization from its incorporation to
winding up.
Unit No. Content
Unit 1 | Indian Contract Act, 1872 : Essentials of contract, kinds of contract, free consentdischarge
of contract, breachof contract
Unit 2 | Saleof GoodsAct, 1930 : Contract of sale,conditions and warranties, rights of unpaid seller
Unit 3 | Consumer Protection Act 2019: Introduction and objectives, right of consumers,
redressalmachinery
Unit 4 | Intellectual Property Rights : Patents, copyrights and trademarks, trade secret, geographical
indications, traditional knowledge digital library, intellectual property infringement
Unit 5 | Negotiable Instruments Act, 1881: Characteristics and kinds of Negotiablelnstruments,
comparison between promissory note, bill of exchangeand cheque
Unit 6 | FEMA Act, 1999: I ntroduction, definitions, regulation and managementof Foreign Exchange
Unit 7 | Competition Act, 2002: Definitions, anti-competitive agreements, abuse of dominant
position, Combinations
Unit 8 | Companies Act,2013 (preliminary) : Company and its characteristics, kinde®f companies,
limited liability partnership, formation of acompany
Unit 9 | Company Documents: Memorandum of Association, Articles of Association,Doctrine of
constructive Notice, Doctrine of Indoor management
Unit 10 | Prospectus: Types of prospectus, legal consequences of rstatement inprospectus
Unit 11 | Raising of Capital: Shareand share capital, Alteration of share capital, Borrowing powers and
charges
Unit 12 | Company Management: Appointment and removal of directors
Unit 13 | Company Meetings: Essentialsof avalid meetingand types of meeting
Unit 14 | Company winding up : Modesof winding up under IBC Act and compulsory winding up under
CompaniesAct, 2013
READINGS:

1. ELEMENTSOF BUSINESISAW by N.D. KAPOORSULTANCHAND& SON§P) LTD
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REFERENCE:

1. ATEXTBOOKOFCOMPANY.AW by PPSGOGNASChandPublishing.
2. AHANDBOOKONCORPORATENDOTHERLAWShy CACSMUNISH BHANDARBestwordPublications
Pvt. Ltd.

3. LEGAL ASPECTS OF BUSINESS: CONCEPTS AND APPLICATIONS by PARUL GUPTA, VIKAS PUBL
HOUSE
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Course Code EPEL537 Course T Title COMMUNICATION FOR LEADERS

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes: Through this course students should be able to:

COZ1 Developcritical thinking skills employedin small groups and public speaking

CO2 Composedusinesscommunication documentswith structural precision and verbal accuracy.
CO3 Formulatebusinessqueries and respondto any reasonrelated to businesssituation.

CO4 Usesemanticand syntactic structure asper the advancedlevel of CommonEuropeanFramework.
COS5 Employtheir reading speedand comprehensionof businessarticles.

COG Demonstrateconsistentand appropriate languageusein extendedconversationsanddiscussions.

Unit No.

Content

Unit 1

Listening - understanding vocabulary and context: Matching phrases and wordsvith
definitions, taking notes and completing them, understanding phrases anexpressions in
context

Unit 2

Listening for Details: Filling missingdetails,interpreting listening tracks, identifying key and
supporting ideas,taking detailed notes on information

Unit 3

Tenses, Clauses and transitional words or phrases : Usage of defining and nofdefining
relative clauses,pronoun problems, usageof asor like, future time clauses, usageof tenses,
infinitives, reference devices, position of adverbs, transitionaharkers

Unit 4

Sentences. eft sentencessynthesisof sentencescomplexsentencesconditional sentences,
alternatives to if

Unit 5

Vocabulary : One word substitution for a definition, abbreviations, antonyms,synonyms,
connotative and denotative meanings, contextual use of words and phrases, substitution,
collocation, concessionwords and phrases

Unit 6

Idioms and Proverbs : Phrasal verbs, meaningand usageof idioms and proverbsformal and
informal usageof language

Unit 7

Reading Skills: Types of texts z narrative, descriptive, extrapolative, essential skills for
reading comprehension z decoding, fluency, vocabularyyeasoning and background
knowledge, reading techniques

Unit 8

Comprehension Skills : Identifying errors and superfluous words, identifying cerelation of
sentencesand paragraphs,finding supporting ideas,identifying purpose, different strategies
of comprehension, reading texts of different genres anaf varying length, reading and
interpreting non-linguistic texts, reading andunderstanding incomplete texts

Unit 9

Group Discussion: Brain storming ideas, taking stance, working in groups anénacting roles,
showing agreement and disagreements, discussing possible scenarios, discussing varig
business possibilities, argument building for persuasion

Unit 10

Presentation Skills: Di 6 O AT A AT 1600 1T &£ DPOAOAT OAOQOEI
business proposals, making a short talk

Unit 11

Role Play and debate: useful vocabulary and phrases, assuming and reacting in differen
business scenarios, interviewing a partner, debate, groufprecasting, negotiation skills,
debating pros and cons oé& business decision
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Unit 12 | Writing Techniques and Strategies: Types of writing, cohesion and coherence, expansion @
ideas, thesis sentence, expansion of given sentence, reorganizing jumbled sentences int
coherent paragraphing, writing style andtechniques

Unit 13 | Writing: Summarizing, explanation of points, paragraph writing, précis writing, essay writing
Unit 14 | Business Correspondence: Formats of business correspondence, writing and replying to
memo, notice, note, letter, report angroposal

READINGS:

1. BUSINESS BENCHMARKDVANCEDY GUY BROOKIART, CAMBRIDGE

2. PUBLICATIONSADVANCEDENGLISHGRAMMARDby MARTIN HEWINGS,CAMBRIDGBJNIVERSITY
PRESSTHE

3. MCGRAWHILL HANDBOOKOF ENGLISHGRAMMARAND USAGHEyy MARK LESTER,ARRY BEASON,
MCGRAWHILL
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Course Code EMGN571 Course Title CORPORATE STRATEGY AND ENTREPRENEURSI

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes:

CO1 Integrate understanding of functional aspectsof managementand explore their contribution to
strategic managementwithin organizations

CO2 Appraise the importance of environmental and industry analysis in formulating strategy

CO3 Analyze the role of marketing, accounting, finance, operations management and human
resource managementin strategy formulation

CO4 Evaluate the role of leadership, organizational structure and organizational culture in strategy
implementation

CO5 Analysethe businessenvironment and identify the opportunities for starting up aventure.

CO6 Develop marketing plan, operations plan, HR plan and financial plan for new businesntures

Unit No. Content

Unit 1 | Strategic management: Strategic decisions,strategic, management process

Strategic intent: Mission, vision, goalsand objective

Unit 2 | External analysis: Remote environment, industry environment, EFBMatrix, CPMMatrix
Internal analysis: SWOTanalysis,IFEMatrix, Valuechain analysis,resource-basedview of the
firm, benchmarking

Unit 3 | Corporate level strategies: Growth strategy, integration strategy, diversification strategy,
turnaround strategy, defensivestrategy

Unit 4 | International strategy: Globalization of firms, global strategic planning, competitive
strategiesfor firms in foreign markets, strategiesfor emergingmarkets

Unit 5 | Business level strategy: Costleadership,differentiation, focus

Unit 6 | Multiusers strategy: Portfolio approach, BCG growth-share matrix, IE matrix, synergy
approach, parenting framework, patchingapproach Strategy implementation: nature of
strategy Implementation, matching structure with strategy, creating a strategy supportive
culture

Unit 7 | Evaluation and control: Nature of strategy evaluation, strategy evaluation framework,
strategic control, balancedscore card, Contemporary Issues: corporate governandasiness
ethics, social responsibility, environmentabkustainability

Unit 8 | Strategic management and Entrepreneurship:  Strategic management for stadups,
strategies for growing andmaturing businesses, strategies for technologgriented businesses
Unit 9 | Latest Trends in entrepreneurship: Social entrepreneurship, women entrepreneurship,
intrapreneurship, challenges and strategic solutions for problems faced bgntrepreneurs in
India.

Unit 10 | Overview of business plan: Components of a businessplan, business ideaspusinessideas
selection, feasibility study, legalities involved for businessplan, forms of ownership, SWOT
Analysis

Unit 11 | Strategic Marketing plan: Segmentation, targeting, positioning, marketing mix (7P),
product mix, promotions mix, Pricing strategies

Unit 12 | Strategic Operations plan: People and suppliers, manufacturing oroutsourcing, plant size,
location decision,inventory management

Unit 13 | Strategic Human resources plan : Manpower planning, organization structure, recruitment,
selection, training and development, motivational techniques, performance appraisal
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Unit 14 | Strategic Financial plan : Capital requirement, sources of funds, break even analysis, balang
sheet, cab flows, payback period, ROI (return on investment)

READINGS:

1. STRATEGIC MANAGEMENT by JOHN PEARCE II, RICHARD B ROBINSON, AMITA MITAL, MCGRAW
HILL EDUCATION

2. STRATEGIC MANAGEMENT by HITT, IRELAND, HOSKISSON, MANIKUTTY, CENGAGE LEARNING

33



Course Code EMKT529 Course T Title CONSUMER BEHAVIOUR

WEIGHTAGE
CA ETE (Th.)
30 70
Course Outcomes:
COZI Understand the implications of consumer behavior concepts & theories for businessesandwider
society.

CO2 Discern how individuals and groups influence consumer behavior, and how marketers utilize this
knowledge to help achieveorganizational objectives.

CO3 Analyze thedynamic interplay of internal and external factors influencing consumer behavior and
accordingly develop amarketing strategy.

CO4 Articulate practical and comprehensive managerial understanding of consumer behavior.

COS Developthe understanding of marketing regulation, consumer protection act and contemporary
issuesin consumerbehaviour.

Unit No. Content

Unit 1 | Consumer Behavior and Marketing strategy: Consumer behaviour, marketstrategy and
applications of consumerbehavior.

Unit 2 | Market Analysis and Consumer Decisions: Market analysis components,consumer
decisions andconsumerbehavior models.

Unit 3 | Market segmentation : Market & Its types, market segmentation, consumer Research
Processconducting researchstudy.

Unit 4 | Culture and Group influence: Cultural and group influence on consumerbehavior,concept
of culture, crosscultural marketing strategy, the householdlife-cycleand marketing strategy.

Unit 5 | Groups, Reference Group and Diffusion of Innovation: Goups, types of groups, reference
group influence on consumption process & marketing strategies, diffusion of innovation.

Unit 6 | Perception: Perception, exposure, attention and interpretation, perception and marketing
strategy.

Unit 7 | Learning: MAT T QU6 O OT T A ET 1 AAOT ET Ch drofluktQosifidniay,
brand equity and brand leveragemotivation.

Unit 8 | Personality: Personality theories,traits, personality and emotion.

Unit 9 | Motivation and Emotion: Motivation theory and marketing strategy use of personality in
marketing practice,emotions andmarketing strategy.

Unit 10 | Attitude : Attitude, influencing attitude, attitude componentsand changestrategies, market
segmentationand product development strategies basedon attitudes.

Unit 11 | Self-Concept and Consumer Decisions: Nature of lifestyle, the VALS system, consumer
decisionprocessandtypes of consumerdecisions.

Unit 12 | Consumer Decision Making Process: Process of problem recognition and uncontrollable
determinants of problem recognition, marketing strategy and problem recognition,
information, alternative evaluation and selection.

Unit 13 | Sources of Information: Types and sources of information, consumer decisionaking and
evaluation criteria.

Unit 14 | Decision Rules and Attributes of consumers: Decision rules for attitude-basedchoices,
attributes affecting retail outlet selection.

Unit 15 | Consumer Outlet Choices: Consumer characteristics and outlet choice, #store and online

influence on brand choiceand evaluation criteria.
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Unit 16 | Post purchase Processes and Dissonance: Post purchase processes, pospurchase
dissonance product useand non-usedisposition.

Unit 17 | Purchase Evaluation and Customer Satisfaction: Purchase evaluation, customer
satisfaction, dissatisfaction responses, repeat purchase and customer commitment.

Unit 18 | Consumer Behavior and Marketing Regulation: Regulation and marketing to children,
regulation and marketing to adults.

Unit 19 | Consumer Protection Act: The Consumer Protection (Mediation) Rules, 2020Consumer
Protection (E-=Commerce) Rules, 2020, Consumer Protection {EEommerce) (Amendment)
Rules, 2021.

Unit 20 | Contemporary issues: Contemporary issues in consumer behavior,socially conscious
shopping, content marketing, B2B marketing, omnipresent communication, valdgased
spending.

READINGS:

1. CONSUMER BEHAVIOR BUILDING MARKETING STARTEGY by DEL | HAWKINS, DAVID L

MOTHERSBAUGHAMIT MOOKERJEBRCGRAWHILL EDUCATION
CONSUMEBEHAVIORy KUMAR S.R.SCHIFFMAN...G., WISENBLITJ. PEARSON

3. CONSUMEREHAVIORy RAJNEESHRISHNAOXFORDNIVERSITYRESS.
4. CONSUMEBEHAVIORSCHIFFMAN,.G.& KANUKL.L.NEWDELHI,PRENTICEHALL

N
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Course Code EMKT525 Course T Title DIGITAL AND SOCIAL MEDIA MARKETIN(

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes:

CO1 Define socialmedia marketing goal setting necessaryto achievesuccessfulonline campaigns.

CO2 Describethe stagesof the social mediamarketing strategy developmentprocess.

CO3 Developeffective social media marketing strategiesfor various types of industries.

CO4 Devise an integrated social media marketing strategy using a variety of services, tools and
platforms to accomplishmarketing objectives.

COS5 Analyze the progressin achieving social media goalswith a variety of powerful measurementtools,
servicesand metrics.

Unit No. Content

Unit 1 | Evolution of digital marketing : T he digital consumer & communities, online and digital
marketing landscape.

Unit 2 | Search Engine Marketing : Pay Per Click (PPC) and online advertising, searchengine
optimization and searchengine marketing.

Unit 3 | Social media and consumer engagement: Social feedback cycle, socialweb and
engagementpperations and marketing connection.

Unit 4 | Customer engagement: Affiliate marketing & strategic partnerships, Email Marketing
Contentstrategies.

Unit 5 | New role of the customer: Social interactions, customer relationships, outreach and
influencer relations

Unit 6 | Social listening : Importance of social analytics, know your influencers, web analyticsand
businessanalytics.

Unit 7 | Mobile Marketing : Integrating digital and socialmedia strategies.

Unit 8 | Social technology and business decisions: Creation of socialbusiness, understandinghe
conversations,social CRM anddecision support.

Unit 9 | Social CRM:Social CRMand businessdesign, build a social CRMprogram.

Unit 10 | Engagement on the social web: Engagementas a customer activity, engagement aa
businessactivity and extend engagement.

Unit 11 | Social objects: Meaning of social object, build on existing social objects, create new social
objectsand useof social objectsin business.

Unit 12 | Social graph: Role of socialgraph,socialgraphsspreadinformation, use of social graphsn
the businessand measurethe socialgraphs

Unit 13 | Social applications: Importance of social applications, social applications
engagement angplanning a socialapplication.

Unit 14 | Social business ecosystem: Social profiles,social applications, using brand outposts and
communities, socialecosystem.

Unit 15 | Social media marketing on Twitter: Attracting audience,following and creatingtwitter
lists, handingtwitter chat,integrating twitter

Unit 16 | Social media marketing on Facebook: Preparing Facebook page, attractingaudience,
integrating commerce,creating ads,going mobile with placesand checkin deals

Unit 17 | Social media marketing on LinkedIn: Profile management,contacts andgroups, posting,

messagingand making connection requests asking andanswering questionsto attract new
customers

36



Unit 18 | Social media marketing on YouTube: Channel management, managing channel SEO,
using YouTubefeatures to create engagement,creating

Unit 19 | Social media marketing with geolocation and location platforms: Tools for gec
locations tagging, creating and managing venues

Unit 20 | Analysis and calculation: Calculating ROI, exploring buikin analytics, popular analytics
tools

READINGS:

1. SOCIAIMEDIAMARKETINGy DAVEEVANSANDJAKEMCKEEEWILEY

2. SOCIALMEDIA MARKETING: A STRATEGIC APPROACH by MELISSA S. BARKER, D@WIKER,
NICHOLAS-.BORMANNPEBRAZAHAY MARYLOUROBERTSCENGAGEEARNING

3. ADVANCEDSOCIALMEDIA MARKETING:HOW TO LEAD, LAUNCH,AND MANAGEA SUCCESSFUL
SOCIAL MEDIRAROGRANY TOMFUNK,APRESS
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Course Code EMKT527 Course Title CUSTOMER RELATIONSHIP MANAGEME

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:
COZ1I Developaninsight and new learning in the areaof customerrelationship management.

CO2IAAT OEAU AT A OAODPITA OI AOOOI T AOOGS 1 A AaAdoswarding D A 7

relationships with customers.

CO3 Discuss the conceptual foundations of relationship marketing and its implications fdurther
knowledge developmentin the field of business.

CO4 Develop a conceptual understanding and the knowledge pertaining to practicapplication for building
and managingpartnering relationships with customersand suppliers.

COS Analyse how CRM is being used iconsumer and business markets implementation, management,
benefits, problemsand solutions.

Unit No. Content

Unit 1 | Introduction to CRM:Definition, CRMas a businessstrategy, elements ofCRM

Unit 2 | CRM systems: Processes,and systems, entrance, applications and success ofCRM.

Unit 3 | Conceptualfoundations-evolution and benefits of CRM; building customer relationship and
zero customer defection

Unit 4 | Strategy and organization of CRM Qustomer-supplier relationships,CRMas an integral
businessstrategy andthe relationship-oriented organization.

Unit 5 | CRM marketing aspects: Customer knowledge, communication andmulti-channel, the
individualized customer proposition and the relationship policy.

Unit 6 | Analytical CRM:Relationship datamanagementdataanalysesanddatamining, segmentation
and selections,retention and cross-sell analyss

Unit 7 | Operational CRM:Call center managementuseofinternet, website and applications of direct
mail.

Unit 8 | CRMsystems and their implementation: CRMsystems, implementation of CRM systems,
and the future aspects.

Unit 9 | E-CRM Application of e CRMtechnologies - emails, websites, chat rooms,forums and other
channels.

Unit 10 | CRMprocess: Introduction and objectivesof a CRMprocess,aninsight into CRMand E-CRTA
online CRM.

Unit 11 | Developing CRM strategy : Role of CRMin business strategy and understandingservice
quality with regardto CRM

Unit 12 | CRMIinks in e-business: e-Commerceand customer relationships on the internet.

Unit 13 | Economics of customer relationship management: Market share Vs. customer share
orientation, customer life time value and customer profitability.

Unit 14 | CRMimplementation : Choosing the right CRMsolution and framework for implementing
CRM.

Unit 15 | CRMapplication in B2C Market - | mportance of CRMin B2C market, benefits of B2CCRM

and B2C application in banking and hospitality sectors.
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Unit 16 | CRM application in B2B Market : importance of CRMin B2B, B2B applications in e
commerceand FMCGsectors.

Unit 17 | Managing the Personal Selling function : Organizing personal selling efforts,
models for B2B sales force management

Unit 18 | Choosing CRM tools: CRM technology software, features and requirements-
driven technology selection.

Unit 19 | Implementation of CRM systems : Projects to implement CRM systems, successfu
implementation

Unit 20 | Future of CRM: Factors influencing future of CRM, opportunities and challenges in
future CRM

READINGS:

=

CUSTOMERELATIONSHIMANAGMENToy EDPEELENPearsonEducationindia

THE CRM HANDBOOKA BUSINES&UIDE TO CUSTOMERELATIONSHIFMANAGEMENT byILL
DYCHEPearsonEducationIndia.

CUSTOMERRELATIONSHIPMANAGEMENT- GETTINGIT RIGHT by JUDITHW. KINCAID Pearson
EducationIndia.
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Course Code EFIN568 CourseTitle | INTERNATIONAL FINANCIAL MANAGEMEN|

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes:

CO1 Understand the critical financial issuesof international firms and international investors in present
scenario.

CO2 Analyze the framework of exchangerates and foreign exchange exposuresandforces affecting
exchangerates.

COg3 Evaluate the international capital structure and international capital budgeting mechanism of
multinational corporations.

CO4 Analyze the different modes of raising finance in international market andsignificance of
international financein MNCs.

Unit No. Content
Unit 1 | Introduction to International Financial management: DomesticVs. international finance,
International financial market integration, currency crisis, global recessionand risk spill over

Unit 2 | Balance of Payments: Structure - Contents of Current, Capital, and Reserve Accounts Z
Linkages and Impact on Exchange Rates, Capital MarkdEs,onomy - Understanding BOP
structure of a country for Investment and RaisingFinance

Unit 3 | Foreign Exchange Markets and Exchange Rate Mathematics: Nature, Functions,
Transactions,Participants, Forex Markets in India, Forex dealing,foreign exchangeregimes,
foreign exchangerate determination, factors affecting foreign exchange

Unit 4 | Forecasting Foreign Exchange Rate: Exchange Rate Forecastingz Purchasing Power
Parity, Coveredand UncoveredInterest RateParity z International Fisher's Effect - Forward
Rate ParityzInfluence of these parity relationships on ExchangeRates

Unit 5 | Foreign Exchange Spot and Derivative Market : Spot andrForward Contracts- Cash and Spot
Forex Trading, Forward Contracts- Long and Short Forward contract, Foreign Exchange
Futures Contract- Contractspecificationtrading at National StockExchangeof India

Unit 6 | Management of Foreign Exchange Risk: Foreign Exchange ExposureRisk, Measurement
and Management: Global Firms Foreign exchangeexposure - Transaction, economic and
translation exposures, potential currency exposure impact on global firms and investor
performance

Unit 7 | International Capital Markets - Sources of International Finance - Debt and Equity
Markets, International Equity Diversification, Short-term Vs. Longterm Finance Export
Import Finance

Unit 8 | Capital Structure of the Multinational Firm: International Capital Structure z Parent Vs
Subsidiary Norms, GlobalCapital Structure z Factors affecting the choice of markets and
structure. International Costof Capital z Calculation z Costof Foreign Debt, Costof Foreign
Equity, Useof International CAPM

Unit 9 | Capital Budgeting of the Multinational Firm: International Capital Budgeting, Key Issuesz
Unique Cashflows z Adjusted Presentvalue approach Foreign Direct Investmentz Motives,
Determinants, International portfolio diversification.

Unit 10 | Working Capital Management of the Multinational Firm: International Working Capital
Management z International Cash Management Decentralized Vs. Centralized Cash
ManagementBilateral Vs. Multilateral Netting, Central Cash Pool
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Unit 11

Option Contracts : American and European Currency Options, call and Put option, Option ar
risk management strategies. Introduction to currency swap,foreign exchange risk
managementstrategies through Forward contracts, future contracts, money market hedges
and optionscontracts.

Unit 12

Managing Foreign Operations: ADRSs benefits and costs of ADR holdingsfor  investors,
benefits and costs of ADR issuancefor corporations, External Commercial Borrowing and
International refinancing, issues and challengelsefore multinational subsidiaries

Unit 13

Multinational Cash management: Centralized perspective of CashFlow Analysis,
Techniques to Optimize Cash FlowLeading and Lagging, Netting, Matching.

Unit 14

Country Risk Analysis - Nature of Country Risk Assessmenilechniques to assess Country
Risk, Raters of Country Risk, Multinational Capital Budgeting: Problems and issues in Forei
Investment Analysis, Techniques of Multinational Capital Budgeting\NPV, IRR, APV

Unit 15

International Banking: Reasons for International Banking, Types of International Banking
Offices, Challenges in international banking, Global trends and developments in internation
banking

Unit 16

International Money Market: Meaning and features of international money market,
Instruments in money market, Euro currency market,Euro credits and Forward rate
agreements

Unit 17

Market Efficiency and Behavioral Finance : Market efficiency, Random Walk Theory, Weak
form market efficiency, Semistrong market efficiency, Strong market efficiency, Tests of
various forms of efficiency

Unit 18

Investment Risk and Project Analysis: Advantages and disadvantages of different measure
of investment risk. Variance, Semariance, Valueat-Risk and Tail Valueat-Risk, Céulating
investment risk and analyzing project

Unit 19

Option Greeks and Risk Management: Risk management, Analyzing Option Greek
including Delta, Gamma, Theta and Vega

Unit 20

Contemporary issues: Lessons from recent crisis in derivatives market, Crude oil
relationship with foreign exchange, Impact of federal policy decision on forex valuations
Financial Technology, New challenges in Global Financial Management

READINGS:

1. Multinational FinancialManagement (10" ed.),Shapiro,A.C(2013), JohnInc.

2. Multinational Finance(5t ed.),Buckley,A.(2009), PearsonEducation.

3. International Finance.(6t ed.),Levi,M.D.(2018), RoutledgePublications

4. International Financial Management (13th ed.) Adura, J. (2018)Cengage Learningndia Pvt Ltd.
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Course Code | EFIN566 Course T Title INTERNATIONAL BANKING AND FOREX

MANAGEMENT
WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:

COI Understandthe dimensions ofinternational banking

CO2 Establish legaland regulatory issuesin international banking institutions
CO3 Demonstrate foreign exchangemarket operations

CO4 Discoverthe functions of different bodiesin foreign exchangemanagement
COS5 Analyzevarious managementissues ininternational finance

Unit No. Content

Unit 1 | International banking: Gobal trends and developments in international banking,
international financial centers,offshore banking units, profitability of international banking
operations

Unit 2 | Offshore banking & offshore currency trading; Factors contributing tothe growth of
international banking & Euro currency trading, regulatory asymmetry

Unit 3 | International finance: Fundamental principles of lending to MNCsdocumentation and
monitoring

Unit 4 | International credit appraisal: International credit policy agenciesand global capital
markets, raising resources, project and infrastructure finance, financing of mergers and
acquisitions

Unit 5 | Legal and regulatory aspects: Country risk and bank risk management,international debt
management

Unit 6 | International regulatory bodies: Role of IMF and World Bankin international debt crisis
managementanti-money laundering laws

Unit 7 | Foreign exchange business: Foreign exchangemanagementact (FEMA) foreign exchange
management philosophy, different types of exchangates

Unit 8 | International Financial Markets: Foreign exchange markets, international
money markets, international credit markets, international bond markets & international
stockmarkets, Regulatoryasymmetry & its implication, Recyclingof petro dollars

Unit 9 | Role of RBI towards FOREX:RBI and FEDAIrole in regulating foreign exchange,rules
regarding rate structure, Indian norms

Unit 10 | International trade: Regulations covering international trade, various aspects of
international trade, government policies

Unit 11 | International Trade organization: DGFT and their schemes, customsrocedures, banks'
role in implementing thesepolicies and schemes,WTOand its impact

Unit 12 | Foreign Exchange Risk Management - Risk of forex fluctuations, impacts of global milieu,
Types of fore risks, strategies for managing the risk, comprising policies, procedures and
controls

Unit 13 | Challenges of international Banking: Bank failure & safety nets, theproblem of moral
hazard & systemically important financialinstitutions;, Problemsin regulating international
banking,regulatory arbitrage, BIS& BaselCommittee - issues& challenges.

Unit 14 | Contemporary issues: Lessons from recent crisis in international banking crude oil

relationship with foreign exchange, countries holding foreign exchange reserves, impact
federal policy decision on forex valuations, India economic crises of early nineties
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Unit 15 | International Capital Markets: Meaning and definition, Types of international capital
markets, financial market flow beyond national boundaries

Unit 16 | Capital Market Operations: Debt and nondebt flows, volatile and stable flows, interest rate
differentials, demand and supply of funds in foreign market

Unit 17 | Derivatives: Treasury operations of banks and corporates, derivatives as hedgin
instruments, RBI rules and guidelines regarding derivatives

Unit 18 | Measuring Derivatives: Mathematics of derivative valuation and pricing, risk assessment o
derivatives

Unit 19 | Market Crisis: Lessons from recent crisis in derivatives market, crude oil relationship with
foreign exchange, India economic crises of early nineties

Unit 20 | Contemporary Issues: Countries holding foreign exchange reserves, impact of federal polic
decision on forex valuations, crypto currency and its challenges

READINGS:

1. INTERNATIONAIBANKINGBYP.SUBRAMANIANVIACMILLAN
2. INTERNATIONALBANKING OPERATIONSyy B.Y.OLKAR,A.K.TRIVEDI,A.K. PATWARDHANA.R.
PAWSEMACMILLAN
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Course Code EFINS64 CourseTitle | SECURITY ANALYSIS ANPORTFOLIOMANAGEMENT

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:

CO1 Assesghe characteristics of different Investment alternatives and how to trade in the stock market.
CO2 Apply different valuation models tofind the intrinsic value of the shares.

CO3 Usethe fundamental and technicalanalysisto predict the stock price movement.

CO4 Construct, revise and evaluate portfolios of different securities.

Unit No. Content

Unit 1 | Introduction: Investment, speculation,gambling,investment objectives,investment process
investment alternatives, investment alternativesevaluation and commonerror in investment
process

Unit 2 | Financial markets: Meaningandfunctions of financial markets,moneymarket, capital market,
forex market, derivative market

Unit 3 | Equity markets: Securities market structure, new issue market, methods of floating new
issue, secondary market, major Indian stock exchanges,stockexchangeplayers trading,
clearing and settlement procedure

Unit 4 | Fixed Income and other Investment alternatives: Bond features, stocksVs.bonds, typeof
bonds, pricing, yields, risks in fixed income securities, real estate,gold, commodities, other
alternative investments

Unit 5 | Depository System: Meaning, features, depositaries in India, depository process and

participants, advantages andlisadvantages
Unit 6 | Indices and Listing: Meaning, need, types of indices calculation of indices,meaning,
conditions, advantageand disadvantageof listing, procedure of listing

Unit 7 | Risk and Return: Concept of return, measurementof return, concept of risk,types of risk,
measurementof risk

Unit 8 | Equity valuation: Balance sheet valuation, dividend discount model, free cashflow model,
earning multiplier approach

Unit 9 | Capital market efficiency: Market efficiency, weak-form market efficiency, semi-strong
market efficiency, strong market efficiency,tests of various forms of efficiency

Unit 10 | Fundamental Analysis: Industry analysis, economic analysis, company analysis,
introduction to fundamental analysis,financial health

Unit 11 | Technical Analysis: T echnical indicators, Dow Theory, fundamental Vs.technicalanalysis,
Elliot wavetheory, chart patterns

Unit 12 | Portfolio Construction and Management: Portfolio risk, portfolio return, diversification,
Markowitz model

Unit 13 | Portfolio Risk and Return Management: Portfolio risk and return with different
correlations, efficient frontier, optimal portfolio

Unit 14 | Asset Pricing : Assumptions and limitations of capital asset pricing model, capital asset
pricing model, arbitrage pricing theory

Unit 15 | Derivative and Regulatory Aspect: Meaning and reasons of derivative trading, types of
derivatives, forward, futures and options, regulation of derivative market

Unit 16 | Evaluation of Portfolio Performance: 3 EAOPAG O DPAO&E Oi AT AA EI
index, Jensen performance index

Unit 17 | Portfolio Revision: active and passive management, rupee cost averaging, constant rup
plan, constant ratio plan, variable ratio plan
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Unit 18 | International Portfolio Investments : Investment avenues for foreign portfolio investors,

risks and returns associated with such investment.

Unit 19 | Regulatory Framework in Investment:  Purpose, objectives and functions of securities
exchange boardf India, association of mutuafund of India, pension fund regulatory authority

of India, reserve bank of India

Unit 20 | Contemporary Issues in Investment: Fintech scope and challenges, algoading issues and
development, robo advisors, high frequency trade

READINGS:

1. SECURITYANALYSISAND PORTFOLIOMANAGEMENTby K SASIDHARAN& ALEX K MATHEWS,
MCGRAVWHILL EDUCATION

2. SECURITYANALYSIS AND PORTFOLIO MANAGEMENT by PUNITHAVATHY PANDIAN, VIKAS
PUBLISHINGAOUSE
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Course Code| EHRM511 Course Title TRAINING AND DEVELOPMENT

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes
CO1 Describethe key conceptsassociatedwith learning and development
CO2 Enumerate the training process and the various methods of training for various categories of

employees

CO3 Identify training needs ofvarious categoriesof employees inavariety of organizational contexts
CO4 Examinethe impact of training on various organizational and HRaspects

CO&S Developthe training processof various categoriesof employeesin avariety of organizational contexts
COa Transfer the training program from variety of organizational contexts

Unit No.

Content

Unit 1

Introduction: Conceptsand Rationaleof Training and Development;overview of training and
developmentsystems;organizingtraining department

Unit 2

Human Resource Development: Training asintegral part of humanresource development,
Role of training in developing workforce at different organizationallevels.

Unit 3

HRD interventions: Mentoring for employee development: Role of mentoringn
development.

Unit 4

Training and development policies : Linking training and developmentto AT | DA
strategy; Requisites of Effective Training; Role of External agenciesin Training and
Development.

Unit 5

Training Needs Assessment (TNA): Meaning and purpose of TNA, TNA alifferent levels,
Approachesfor TNA,output of TNA, methodsused inTNA.

Unit 6

Training and Development Methodologies: Overview of Training Methodologies- Logic
and Processof Learning; Principles of Learning, Individual differencesin learning, learning
process,learning curve, learning managementsystem

Unit 7

Criteria for Training Method Selection: Skills of anEffective Trainer, Use of Audio-Visual
Aids in training, Computer Aided Instructions - Distance Learning, Open earning, E-
Learning, Technologies Convergenceand Multimedia Environment.

Unit 8

Special Techniques for Training and Decision Making: Development Techniques for
enhancing decisiogmaking and interpersonal skills,Casestudy, in-basket exercise, special
projects, multiple managementProgramme Learning, Action learning, Syndicate Work
Games, Action Maze, Role Play, Demonstration and Practice Monitoring, Coaching Self
Diagnostic Skills, Experience Learning, Discovery Learning, Brain Storming, Counselling,
Position Rotation, Team Building andsensitivity Training.

Unit 9

Designing Training and Development Programs: Organization of Training and
Developmentprograms, Trainingdesign.

Unit 10

Training and development programs: Competence based androle-based training,
orientation and socialization, diversity training.

Unit 11

Preparation of trainers: Developing training materials, E-learning environment, Flexible
learning modules, Selfdevelopment, Training processoutsourcing.

Unit 12

Trainer as employee coach: Employeecoachingand performance managementCoaching
to improve poor performance, coachinganalysis
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Unit 13

Evaluation of Training and Development. Reasons for evaluating Training and
development programs, Problems in evaluationEvaluation planning and data collection,
different evaluation frameworks.

Unit 14

Problems of Measurement and Evaluation: Costing of training, measuring costs and
benefits of training program, obtaining feedback of traineeXKirkpatrick Model of Training
Effectiveness Training issuesresulting from the external environment and internal needs of
the company.

Unit 15

Employee coaching and performance management: Coaching to improve poor
performance, coaching analysis Employee counseling for development Overview of
counseling programmes, employee assistance programme, stress management, employ
wellness andhealth promotion.

Unit 16

Training and intellectual capital: Intellectual capital (IC), its measurement and
management Components of IC, measurement models of IC, IC index and challenges for H

Unit 17

Training Trends Worldwide: Different training techniques at global level Role of
environment influence in training cross culturalworkforce

Unit 18

Moving from Training to Performance: Transition phase involved in training and
challenges

Unit 19

Emerging Trends in Training and Development: Gamification, team training and six sigmal
training, Electronic Enabled Training Systems (EETS) Concept and types, benefits ang
challenges in usingeETS concerns in implementation of EETg availability, incorporation,
extension and learning renewals for EETSuse of EETS and its ugcalability, follow up
activities, Training and development initiatives of some selected companies from private
public sectors and MNCs.

Unit 20

Social responsibility and future of training & development : Legal issues and managing a
diverse workforce at home and abroad, crossultural preparation, career challenges facing
a multi-generational workforce,career paths, dual career paths and career recyclingeeting
the needs of older workers, training for sustainability, implications of future trends for
OOAET AOOGG6 OEEI 1T O AT A Al i PAOAT AEAO

READINGS:

1. Prior, John,Handbookof Training and Development,JaicoPublishingHouse,Bombay.

2. Kenney,John;Donnelly, Eugenel. and Margaret A. Reid,Manpower Training and Development,London
Institute of PersonnelManagement.

3. Noe,RaymondA.and Amitabh DeoKodwani, EmployeeTraining and Development,Tata McGraw Hill.
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Course Code

EHRM516 Course Title INDUSTRIAL RELATION AND LABOUR LAWS

WEIGHTAGE

CA ETE (Th.)

30 70

Course Outcomes

CO1: Associateintricacies of employee-employer relations in actualwork situation

CO2: Appraise industrial relation dynamics and apply labour related laws in actual operation with
resulting implications

COa3: Establishrelation betweenindustrial culture and governmentpolicies

CO4:Managesound inter -personalrelations with individual employeesat the backdrop of trade union and
non-trade union bargaining

COb:Evaluate the recent legal amendments implications on employeamployer relations

CO6:Apply severaltechniquesof negotiation and bargaining with various stakeholdersin an organization

Unit No. Content

Unit 1 | Introduction to Industrial Relations: Evolution of Industrial Relations, modelsof Industrial
Relations,approachesto Industrial Relations

Unit 2 | Industrial Relations in India: Development of industrial Relations in India, Therole of
Employee,Employer and Governmentin Industrial Relations

Unit 3 | Trade Unions: Theoretical Foundation and Legal Framework, structure and managementof
trade union, trade union asan Organization Structure

Unit 4 | The Trade Union Movement: Development of Trade union movement in India, tradeunion
cooperationand consultative machinery, measureso strengthenthe trade union movement in
India

Unit 5 | Trade Union Rivalry and Recognition : Code of conduct and trade union rivalrysecognition
of trade unions in India, recognition of majority union and problemsinvolved, rights of
recognizedVs.minority unions

Unit 6 | Size and Finance of Indian Trade Unions: Factors responsible for the small size,
Consequences of the small size of trade unions, Sources and challenges of finance, Way
improving finance

Unit 7 | Collective Bargaining : Importance of collective bargaining, types process and challenges,
legalframe work

Unit 8 | Grievances: Nature and causes of Grievances, grievances procedur@sanagingemployee
grievance, Grievanc&ettlement Authority

Unit 9 | Discipline: Importance and types of discipline, managing discipline, typesfindiscipline,
domesticenquiry

Unit 10 | Worker participation in Management: Importance, types, workers participation in India,
role of government.

Unit 11 | Industrial Disputes: Causesand effects, prevention of industrial disputes, settlement of
industrial disputes,industrial disputesin India

Unit 12 | The Industrial Disputes Act, 1947: Settlement of Industrial Disputes, Authorities under the
Act, Powers and Duties of AuthoritiesRrovisions relating to Strike, Retrenchment anclosure,
Unfair Labor Practices

Unit 13 | Industrial Employment (Standing Orders) Act, 1946:  Standing orders, Certification,

Authorities under the act, The Industrial Relations Code, 2020 No. 35 of 2020
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Unit 14 | Wage Legislation: EqualRemuneration Act, 1976, Wage board,he Code on Wages, 2019 N¢
29 of 2019

Unit 15 | Factories Act,1948: Registration of factories, Factory Inspector, health, welfare, safety
provisions, hazardous process

Unit 16 | Trade Unions Act,1926: Registration of trade unions, rights and responsibilities,merger,
amalgamationand cancellation of registration

Unit 17 | Mines Act,1952: Health, welfare and safety provisions, role of safety officenvelfare officer,
inspector

Unit 18 | ILO: Structure and tunctions, recommendation, conventions)ndia and ILO

Unit 19 | International industrial relations: ~ Key issues in international industrial relations, responses
of Trade unions to multinational, regional integration, social dumping, responses of tradg
unions to Multinationals

Unit 20 | Emerging Trends in Industrial Relations: Labour LawsImplications for MNC, Migration of
Workforce and industrial Relations, The Code on Social SecuriB020 No. 360f 2020, The
Occupational Safety, Health and Working Conditions Code, 2020 No. 32@20

READINGS:

1. Mamoria, S., Mamoria, C.B. &ankar. (2010) Dynamics of Industrial Relations New Delhi, Himalaya
Publishing

2. VenkataRatnam,C.S& Dhal,M.(2017), Industrial Relations, Oxford University Press, India

3. Monappa,A.(2000), Industrial Relations New Delhi, TataMcGraw
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Course Code | EHRM508 Course Title HUMANRESOURCHEETRICSANDANALYTICS

WEIGHTAGE
CA ETE (Th.)
30 70
Course outcomes:
CO1Z Understand importance of HR metrics and analytics in measuring ( 2 dntpact and drive business
results.

CO2 Evaluate workforce and talent data to identify trends and other actionablgyerformanceinformation .
CO3 Analyzeand useof the Analytics ProcessModel to analyzeHRdata.

CO4 Apply best practices for using HR analytics to support making datdriven decisions.

CO05: Develop actionplan to drive useof humanresource measurement inorganizations.

Unit No. Content

Unit 1 | Measuring HR: Understand reasons for measurements, strategyfocused organization,
measuringHR data

Unit 2 | Business Balanced Scorecard and KPIs: Understand HR value chain different score cards,
businessbalancedscorecard

Unit 3 | HR Scorecard: HRscoreboard, HRvalue chain measurementskey elementsof HRscoreboard

Unit 4 | Overview of HR Metrics: concept,objectives,evolution of HRmetrics, how and why HR metrics
are used

Unit 5 | Designing effective metrics that matters: HR metrics design principles, approaches for
designing HR metrics, insideout, outside-in approach,creating levels of metrics measures

Unit 6 | Building HRfunctions metrics: Workforce planning metrics, recruitment metrics, training and
development metrics, compensation and benefits metrics, employeerelations and retention
metrics

Unit 7 | Building business case of HR metrics : Building a businesscase describingwhy management
needsbusinesscasesunderstandthat HRis driven with businessneeds

Unit 8 | Aligning metrics to support organizational decision making: Becomingtrusted business
partner, selecting right methodology, usingroot causeanalysis

Unit 9 | Benchmarking HR metrics: Describing benchmarking, different benchmarking types,
challenges

Unit 10 | Impact metrics and dashboards: Score cardsto dashboards, meaningf impact metrics, best
practicesfor dashboard layout

Unit 11 | Organizational capability to business impact: Analytics maturity model, forces driving
change creating competitive advantage

Unit 12 | Introduction to HR Analytics: Introduction to human resourceindicators, analytics, steps to
implement HR analytics, framework and models in HR Analytics

Unit 13 | Statistics for HRM: Satistical analysis for HRM, graphgables and spreadsheets

Unit 14 | HR Analytics and Strategy: HR analytics linkage to business strategy andutcomes, HR
metrics, HR research tools antkechniques

Unit 15 | HR Data and Decision Making: HR data and dateaguality, process of data collection for HR
analytics, HRreporting and data visualization: dataexploration, correlation and reporting

Unit 16 | HR Analytics and Predictive Modelling: Predictive analysis - trend analysis, ratio analysis,

data and information for HR predictiveanalysis, predictive analytics toolsand techniques
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Unit 17 | Measuring HR Contribution: Developing HR scorecard, developing HR analytics unit, analytig
for decision making

Unit 18 | Acquiring High -quality Talent: Business levers of talentacquisition, emerging measures of
talent acquisition, talent acquisition for predictable joining and performance, recruitment
metrics

Unit 19 | Talent Development and Competency Mapping: Measuring return on investment on talent
development initiatives, Metrics for measuring talent development, competency baselining;
measuring and managingompetencies

Unit 20 | Talent Engagement and Retention: Business levers of employeeengagement, traditional
measures of engagement, measuring attrition, predictive modelling for attrition analysis,
optimizing compensation and benefits for effectiveperformance

READINGS:

1. WINNING ON HR ANALYTICS LEVERAGING DATA FOR COMPETITIVE ADVANTAGEANMYSH
SOUNDARARAJAN ANUJLDEERSINGHSAGHPUBLICATIONS

2. HR ANALYTIGUNDER STANDING THEORIES AND APPLICATIONS by IMBMARBHATTACHARYYA,
SAGHEPUBLICATIONS

3. APPLYINGADVANCEDANALYTICS TBIRMANAGEMENDECISIONY JAMESC.SESIL,PEARSON
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Course Code ECAP780 Course Title PROBABILITYANDSTATISTICS

WEIGHTAGE

CA ETE | ETE(PT.)
(Th.)

30 40 30

Course outcomes:
COI Experiment to carry out simple data investigations for categorical variables.
CO2 Measurea random variable that describerandomnessor an uncertainty in certain realistic situation.
It canbe of either discrete or continuous type.
CO3 Employthe different types of dataand choosean appropriate way to display them.
CO4 Identify and comparetechniquesfor collecting datafrom primary and secondarysourcesand identify
questionsand issuesinvolving different data types.

Unit No. Content
Introduction to probability: Elementsof SetTheory, SampleSpaceand Probability Measure,
. Statistical Independence,Conditional Probability, Counting SamplePoints, Mutually and pair
Unit-1 o e . .
wise independent events, multiplication theorem of probability for independent events,
" A U héoem.
Unit -2 Introdgction to st.atistics and data analysis: Statistical Inference,SamplesPopulationsand
Experimental Design
Measures of Location: The Sample Mean and Median, Measures of Variability, Discrete a
Unit-3 | Continuous Data, StatisticalModeling, Scientific Inspection,and Graphical Diagnostics,
GraphicalMethodsand DataDescription, GeneralTypesof Statistical Studies.
Mathematical expectations: Definition, expectedvalue of random variable, expectedvalue
Unit -4 of function of a raqdom variable, properties qf expectatiqns,Various measures of.Ce_ntraI
Tendency, Dispersion, skewness and Kurtosis for continuous probability distribution,
continuous distribution function, Variance,Properties of variance,covariance.
Moments: Chebyshev Inequality, Moments of Two or More Random Variablddpoments of
Unit-5 | Sums of Random Variables, Moment Generating Function, Properties of moment generati
function, cumulants,Rawand centralmoments.
. Relation between moments: Raw moments & central moments, Effect of changeof origin
Unit -6 . . .
and scaleon moments,Pearsonian coefficientdMeasuresof skewnesskurtosis.
. Correlation, regression and 0 A A O GCorielation coefficient,3 B A A O IRank ddrezlation
Unit-7 -
coefficient
Unit-8 | Regression: RegressionConceptsRegressionines, Multiple correlation andregression,
Unit -9 Analy;is _of variance: Analysis of Variance Oneway classification and two-way
classification.
Unit -10 S'Fan_dar(_j distributi_on: Binomial, Poisson, Negative Binomial Distribution, Normal
Distribution and their properties.
Unit -11 Statistical quality control: Introduction, Processcontrol, control charts for variablesz Xand
R,X andScharts control,
Unit-12 | Charts for attributes: p chart, np chart, cchart andtheir applicationsin processcontrol
Index numbers: Learn about the need of index numbers, explain the different methods ¢
Unit -13 constt)ructing index numbers, and evaluate the tests for judging the soundness of an ind
number.
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Time series: Explain about time series, describe components of time series, and define
measurementof variations of time series.

Unit-15 | Sampling theory: SamplingTheory, RandomSamplesand random Numbers, Samplingwith

and without replacement, sampling distributions, samplingdistribution of means, sampling
distribution of properties, sampling distribution of differences and sum, standard errors,

software demonstration of elementary sampling Theory.

Unit-16 | Hypothesis testing: Definition of hypothesis, interpret statistical procedure of hypothesis
testing, use application of hypothesis testing in several business contexts

Unit-17 | Tests of significance: Based Ont, F and Z Distributions3 OOA AT 080 j 0QqQ AE
properties, critical value of t, Application of t-distribution, Test for single mean, t test for
difference of mean

Unit-18 | Fischer Z- transformation, F-statistic, critical value of F distribution, application

Unit-19 | Statistical tools and techniques: Bayesian ConceptsBayesian Inferences, Bayes Estimate
Using Decision Theory Framework

Unit-20 | Statistical Tools: Excel, RStudio and SPSS.

Unit-14

READINGS:

1. FUNDAMENTALS OF MATHEMATICAL STATISTICS by S.C. GUPTA AND V. K. GMRDARCHAND
& SONS (P) LTD.
2. PROBABILITY& STATISTICFORENGINEER® SCIENTIST8Y RONALDE. WALPOLEPEARSON
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Course Code ECAP781 Course T Title DATA SCIENCE TOOLBOX

WEIGHTAGE

CA ETE | ETE(PT.)
(Th.)

30 40 30

Course outcomes:

CO12 Understandthe conceptand needfor datascience.
CO2:Discussthe various phasesin the data analyticslifecycle.
CO3:Analyze the fundamental areas of study in data science
CO4:Understandthe conceptof data preprocessing.
CO5:Understandthe importance of data visualization.
CO6:Learnthe various datavisualization software and libraries.
CO7:Understanddifferent types of machinelearning techniques.
CO08:Use Python for developing machine learning algorithms
CO9:Use various data science tools fateveloping algorithms.
CO10:Understandthe fundamentalsof big data.

Unit No. Content

Unit 1 | Introduction to Data Science: Why learn data science? Life cycle ofdata analytics Data
discovery, Data preparation, Model planning Model building, Communicate results
Operationalization. Types of data analysis: Descriptive analysis Diagnostic analysis
Predictive analysis Prescriptive analysis types of data analytics.

Unit 2 | Data pre-processing: Introduction to data preprocessing z Data preprocessing z Data
wrangling - Data types and forms Possible dataerror types.

Unit 3 | Various data preprocessing operations: Data cleaning - Data integration - Data
transformation - Datareduction - Datadiscretization.

Unit 4 | Data Plotting and Visualization: Introduction to data visualization - Visual encoding - Data
visualization software - Datavisualization libraries - Basic data visualization tools Advanced
data visualizationtools - Datavisualization types.

Unit 5 | Role of statistics in data science: Hypothesis testing z null hypothesis z alternative
hypothesis z Statistical significance: Type 1 and type 2errors zData science- p-value 7
ANOVAzChisquaretest.

Unit 6 | Machine learning: Introduction z types of machinelearning techniqueszlearning problems
and systemz designinga learning systemz conceptof learning task.

Unit 7 | Unsupervised learning: Introduction to Clustering algorithms z KMeansz K mode zK
median z Performancemeasuresof clustering.

Unit 8 | Supervised learning: Introduction to Classificationalgorithms z KNN (k-nearest neighbors)
algorithm z Naive Bayesalgorithm z crossvalidation and metrics.

Unit 9 | Regression models: Introduction to regression z types of regression z Machine linear
regressionz machine logistic regressiory regularization z performance metrics.

Unit 10 | Weka: Introduction to weka tool z Data import zChoose model (algorithm)z Hands on
analysis of clustering and classification algorithms.

Unit 11 | Excel data analysis: Introduction to excel data analysis- Data analysis tool paclk Descriptive
statistics z Analysis of variance (ANOVA] Regressionz Histogram.

Unit 12 | R tool: Introduction R — RStudiqgSome important R datastructures: Vectors z character

strings z Matrices z Lists z Dataframez R programming structure
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Unit 13 | Data science packages in R:Data import - ggplot2 for visualization - dplyr and dbplyr for

Data Wrangling- mir3 and caretz tidyverse.

Unit 14 | NumPy and Pandas: Introduction to python z NumPyz understanding data types in python
Z Pandas for data analysig data indexing and selection: Data selection in series Data
selection in DataFramez Missing data in Pandag Handling missing data

Unit 15 | Machine learning packages in python: Data import - Visualization with Matplotlib zsimple

line and scatter plotsz Seabornz heatmapz Introducing Sckkit learn package

Unit 16 | RapidMiner: Introduction z data importation and exporting tool z How to implement
algorithms?z Hands on analysis of algorithms

Unit 17 | Tableau: Introduction z Data preparationz Adding data sources in Tableag Creating data
visualizations.

Unit 18 | KNIME: Introduction z Overview of KNIME analytics platformz Node andworkflow - Data
preparation z Importing and exporting dataz Hands on analysis of model.

Unit 19 | Big data: Introduction to big data - Role of big data in data science OAOEAO 66 O
Characteristics of Big Data and Dimensions of Scalabilityroundations for Big Data Systems
and Programmingz Applications of Big data.

Unit 20 | Power Bl and Data Robot: Introduction - Data modelingz Import and export dataz Hands
on analysis of Power Bl and Data Robot.

Readings:

1. Normanmatloff,” T hAg of RPr o g r a m,No stagch press2011.

2. JasorBell,0 - A A EdainiAg: Hands-Onfor Developersand Technicalo O1 AA O OMiléyPublicaliénh
2015

3. JakeVanderPlas® Py t DatarScienceHa n d b ¢/odkO A2817.1 Uh

4. Alexander Loth, Nate Vogel and Sophie Sparkes,”“ Vi sAnaltics with T a b | éAlay,”2019.

5. Gypsy nandi and Rupam Kumar Sharma, O $ A<8idnce Fundamentals and Practical AD D O bp& E 6
publisher, 2020.
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Course Code ECAP782 Course T Title ADVANCE DATA VISUALISATION

WEIGHTAGE

CA ETE | ETE(PT.)
(Th.)

30 40 30

Course outcomes:
U Discussthe terminology usedin TableauPrep.

Identify how TableauPrep approachesdata sampling.

U Construct and understand data prep flows that address common scenarios encountered in data
preparation, asapplied to commondata usecases.

U Reviewthe quality of the dataand perform exploratory analysis.

U Manageand ConnectDataSource

Unit No.

Content

Unit 1

Introduction to Data Visualization : Acquiring and Visualizing Data,Simultaneousacquisition
and visualization, Applications of DataVisualization, Keysfactors of DataVisualization.Reading
Datafrom Standardtext files (.txt, .csv,XML),Displaying JSONontent.

Unit 2

Making charts interactive and animated : Datajoins, updates and exitsinteractive buttons,
updating charts, adding transactions, using keys, wrapping the update phasein a function,
addinga Playbutton to the pageMaking the Playbutton go,Allow the userto interrupt the play,
sequence.

Unit 3

Managing Organizing and Enhancing: Visualization of groups, trees, graphs, clusters,
networks, software, Metaphorical visualization

Unit 4

Creation of Hierarchies: Createhierarchiesto drill down into data, creating groups for data,
Creatingand Using SetsCreatedata filters, create calculatedfields, combine data sources using
data blending, Creating & using Parameter8ringing in More datawith Joins

Unit 5

Chart Types and Their Usage in Tableau: Defining data and their differentvisualization ways,
building various charts, visualizing data using Bar ChartLines Charts,Scatterplots,Heat maps,
Histograms,Maps,Dual Axis,ChartsPie Charts.

Unit 6

Visualization of Data with advanced technology : Visualization data with advanced analytics
Polygon Maps, Bump ChartsControl charts, Funnel charts, Pareto charts, Waterfall charts
Usage andiltration of data with charts, visualizing categorical data, visualizing timeeries data,
visualizing multiple variables, Visualizinggeospatial data, Mapox integrations, Web Mapping
Services, Backgroundmages

Unit 7

Interactive Dashboards and Story Points in: Creating a dashboard,designingdashboard,
Add motions, Adding interactivity with actionsDashboard layout and formatting, Add extra
detail to visualization using Marks Shelf, Add Size, Shape, Labels, Details, Tool tips
visualization, Sharing and collaborating dashboards

Unit 8

Designing with Tableau Story : Points and how to create them, designingffective slide
presentations to showcase data story, Publish online business dashboards with Tablea
Exporting Pdfs, Sharing Dashboard Securely

Unit 9

Introduction to TABLEAU
9 Installation of TABLEAU
1 Tableau Interface
1 Data Types
 Tableau features
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Unit 10 | Tableau Data Sources

1 Connecting data with tableau

Joining data sources

Combine data sources using data blending
Creating and Using Sets Create data filters
Creating & using Parameters

1 Bringing in More data with Joins

il
il
1
1

Unit 11 | Managing, organizing and enhancing data in tableau: Splitting data, Pivoting &
Transforming data, Blue & green pills FiltersBlue & green pills effect on dategleaningdata by
Bulk Realiasing,setting data defaults,createhierarchies to drill down into data,creating groups
for data, Create calculated fields

Unit 12 | Making Comparisons: Bar Charts and Alternatives: Amplify Performance Case Study, B:
Charts for Rank Changes: AP Case Study, Bump Charts for Rank Changes over Multiple Per,
AP Case Sty

Unit 13 | Building Impactful Tables: Building Great Tables, Using Color in Tables: Office Essentials Ceé
Study, Moving Beyond Measure Names and Values: Office Essentials Case Study

Unit 14 | Interactive dashboards and story points in tableau: Creating a dashboard, designing
dashboard, add motions, adding interactivity with actions, Dashboard layout and formatting
add extra detail to visualization using Marks Shelf, Add Size, Shape, Labels

Unit 16 | Mathematical and visual analytics in tableau: Aggregate calculations, Date calculations, Logi
calculations, Number calculations, String calculations, Type calculations, LOD Expressions, A
reference lines and trend lines

Unit 17 | Advanced Mathematical Concepts: Using Forecasting to Predict Staffing NeedsCaB Call
Center Case Study, Strategy: Create a Monthly Forecast, Relationships Between Two Numel
Values, Cluster Analysis

Unit 18 | Advanced Data Modeling: DataModeling, The Broader Tableau EcosystemData
Preparation: Where and When

Unit 19 | Sharing your Work: Tableau data source, Tableau data extract, Tableau workbook, Tableau
packaged workbook.

Unit 20 | Publishing work: Sharing and collaborating dashboards, Story Points and how toeate them,
designing effective slide presentations to showcase data story, publish online busineg
dashboards with Tableau, Exporting Pdfs, Sharing Dashboard Securely

Readings:

1. DESIGNINGDATA VISUALIZATIONS: REPRESENTING-ORMATIONALRELATIONSHIPSyy JULIE
STEELENOAHILIINSKY KINDLE EDITION
2. MASTERING PYTHON DATA VISUALIZATION PAPERBACK by KIRTHI RAMAN,FRAIKIHING
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Course Code EOPR509 Course Title TOTAL QUALITY MANAGEMENT

WEIGHTAGE
CA | ETE(Th)
30 70

CO1Z Assess thamplementation of TQM in an organisation

CO2:Evaluate tools and techniques related to quality control, acceptance sampling, inspections.etc
COa3:Interpret relevant quality standards

CO4:Understandthe conceptof data preprocessing

Unit No. Content
Unit 1 | Concept of total quality and its evolution : Introduction, basic terminology related to quality,
dimensions of quality, introduction to quality gurus
Unit 2 | Quality characteristics: Variable and attributes, control charts forvariables: meanrange charts,
Control chart for attributes:  P-chart for defectives, control charts for variables: -charts for defects
Unit 3 | The Philosophy of Total Quality Management: Introduction, Definitions of TQM, Th e Total Quality
System, Th e Evolution of TQM From Inspection to Total Quality Management, Seven Phases in
Development of TQM, Principles of Total Quality Management, Th e Key Elements of TQM
Unit 4 | TQM in Services: Introduction, Service Industry and Quality, Value in the Service Industry, Definir]
Service Quality, The Servqual Model, Hospitality Sector, Improving the Service Quality
Unit 5 | Acceptance sampling and inspection plans: Introduction, situations warranting sampling
inspection, desirable characteristics of sample, methods of sampling, factors affecting the selectio
sample, operating characteristics curve
Unit 6 | SQC and SPQntroduction, objectives and uses of SQC charts, statistical quality control, statistig
process control
Unit 7 | Quality costs: Introduction, cost of quality, classification of qualityrelated costs, qualitycost
analysis, COQ approach, qualiost trade-of
Unit 8 | Seven basic quality control tools: Check sheet (tally chart), flowchart, histograms/ bar graphs
pareto analysis, control charts, scatter diagram, causand-effect diagram
Unit 9 | Quality improvement: Introduction, process, juran triology, improvement strategies, types o
problems, problem-solving method, kaizen
Unit 10 | Quality function deployment (QFD): Introduction, QFD team, benefits of QFD, the voice of t
customer, organization of information, house of quality
Unit 11 | Taguchi loss function: Introduction, loss function, orthogonal arrays, quality loss function
design of experiments, noise
Unit 12 | Marketing aspect of total quality management: Qustomer in quality definition, who is the
customer, customer satisfaction measures, customer perception of quality, quality of service
Unit 13 | Quality audits: Types ofaudits, audit procedure
Unit 14 | Six sigma: Introduction, benefits, costs in six sigma, DMAIC cycle
Unit 15 | Total quality and environment and  safety: Introduction to ISO 9000, introduction to 1SO
14000, environment management system, industry specific standards and qualigwards
Unit 16 | Benchmarking: Introduction, Reasons to Benchmark, Process, Deciding What to Benchmg
Understanding Current Performance, Pitfalls and Criticisms of Benchmarking
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Unit 17 | Benchmarking: Introduction, Reliability, Reliability Requirements, Failure Rate, Intent o
FMEA, MEA Team, FMEA Documentation.

Unit 18 | Total Productive Maintenance: Introduction, The Plan, Learning the New Philosophy
Training, Improvement Needs, Autonomous Work Groups

Unit 19 | Kaizen: Introduction, Concepts of Kaizen, Lean, What is the 5 aizen versus Innovation,
Kaizerm? Th e Practice, Poka/oke.

Unit 20 | Business Process Reengineering: Introduction, When Is BPR Used? Key Concepts of BPR, ]
o 2 6 GengingeriggAEmergence of BPR, Requirements of the-Begineering, Process, Rule
of BPR

Reading:

1. TOTAL QUALITY MANAGEMENT by N.V.S. RAJU, CENGAGE LEARNING

Reference:

1. TOTAL QUALITY MANAGEMENT by BESTERFIELD DALE. H., PEARSON
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Course Code EOPR505 Course Title LOGISTICS AND SUPPLY CHAIN
MANAGEMENT
WEIGHTAGE

CA ETE (Th.)

30 70

COZI Develop a high level of technical competence and skill in the logistics management

CO2: Estimate knowledge of the functional components within logistics to the interrelationships
in the integrated supply chain

COa3: Distinguish logistic design & solutions to control and audit less conventional supply chain
solutions for future

CO4: Understand routing models with transport decisions

Unit No. Content
Unit 1 | Introduction to logistics: Importance of logistics /SC customer service, modelling the salg
servicerelationship, purchasing, coordination in the supply chain

Unit 2 | Technology in logistics fulfilment: Role of technology, automatic identification technology
communication technology, automatednaterial handling, warehouse simulation, information
Unit 3 | Physical distribution and logistics: Transportation service selection, service choices and the
characteristics, singleservice choices, intermodal services, agencies and smaBhipment
services, company-controlled transportation, international transportation, rate profiles and
private carrier

Unit 4 | Logistics outsourcing: Catalysts for outsourcing trends, benefits of logistics outsourcing, third
party logistics, fourth party logistics, selection of service provider, value added services, logisti
service contract

Unit 5 | Inventory management decisions: Appraisal of inventories, types of inventories, classifying
inventory management problems, inventory objectives, basimodel of pull inventory control,
pipeline inventories

Unit 6 | Dispatch and routing decisions and models: Vehicle routing, vehicle routing and scheduling
freight consolidation

Unit 7 | Reverse logistics: Meaning of reverse logistics, scope ofeverse logistics, system desigi
considerations, reverse logistics as competitive tool

Unit 8 | Packaging: Perspectives, damage protection, material handling efficiency/utility Material
handling systems and decisions: material handling considerations, order picking
operations, virtual warehousing

Unit 9 | Logistics Performance measurement: What is performance measurement,performance
measurementsystemobjectives, logistics performance levels

Unit 10 | Logistics performance audit and contro |: Logistics audits, logisticsperformance control,
control process framework, control system details, control in practice, controinformation,
measurement and interpretation, corrective action, a supply chaioperations reference (SCOR
model

Unit 11 | Customer services : Qustomer service elements, relative importance of service elements servi(
effect on sales, determining optimum service levels, service variability, service as a constrain
Unit 12 | Order processing and information system: Define order processing,factors affecting order
processing time, logistic information system, vender managed inventory.

Unit 13 | Transport decisions: Transport service selection, vehicle routing, scheduling/freight
consolidation

Unit 14 | Forecasting supply chain requirements : Nature of forecasting, useful techniques fo
logisticians, collaborative forecasting
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Unit 15 | Network planning process : Network configurations, data for network planning, tools for
analysis

Unit 16 | Location decisions: Qassification of location problems, single facility location, warehouse
location

Unit 17 | Supply chain organization: Organizing logistics, organizational choices, organizationa
positioning, organizational orientation

Unit 18 | Material handling system: Sorage system function, storage alternatives, material handlin
considerations.

Unit 19 | Warehousing: Virtual warehousing, public warehousing, manual warehousing, lease
warehousing, private warehousing

Unit 20 | Documentation: Bill of lading, freight bill, freight claims, international transportation
documentations

READINGS:

1. BUSINESSOGISTICS/ SUPPLY CHAIN MANAGEMENT by RONALD H BALLOU, SABRR/ASTAVA,
PEARSON

REFERENCE:

1. LOGISTICS MANAGEMENT by VINOD V. SOPLE, PEARSON
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Course Code EOPR508 Course Title PROJECT MANAGEMENT

WEIGHTAGE
CA | ETE(Th)
30 70

COZ Apply the project management concepts while selecting projects

CO2:Choose effective project execution and control techniques

COg3:Evaluate project planning activities that accurately forecast project costs, timelines, and quality
CO4:Apply knowledge of ethics and professional responsibility

Unit No.

Content

Unit 1

Introduction to project management : Concept of a project and project management, feature
I £#/ bOI EAAOOh DPOI EAAO ZEAIEI U OOAAR AAOA({
responsibilities

Unit 2

Taxonomy of Project Management: Project life cycle phases, Project selection process, Proje
appraisal, tools and techniques of project management, theS of project management

Unit 3

Human resources and contracting : Delegation of authority, accountability in project
execution, popular matrices used for delegation of work related to projects

Unit 4

Legal aspects of Projects: 3R's of contracting, contracts, team building, tendering, and selectiq
of contractors

Unit 5

Generation and screening of project ideas : Generation of ideas, monitoring of the
environment, Corporate Appraisal, tools for identifying investment opportunities, scouting fo
project ideas, preliminary screening, and project rating idex.

Unit 6

Market and demand analysis: Stuational analysis, collection of secondary information, the
conduct of the market survey, characterization of the market.

Unit 7

Demand Forecasting in Projects:  Concept, importance, qualitative and quantitative
techniques, demand forecasting and market planning, Uncertainties in demand forecasting.

Unit 8

Technical analysis: Manufacturing process Technology, technical arrangements, materi
inputs, and utilities, Product Mix, Plant Capacity, Location and site selection, machinery a
equipment environmental aspects, structures, and civil works

Unit 9

Financial analysis : Financial estimates and projections: cost of the project, means of finang
estimation of sales and production, working capital requirements and its financing, projecte
cash flow statement and projected balance sheet

Unit 10

Capital expenditure decisions: Introduction, Meaning and features of capital budgeting
decisions Importance of capital budgeting decisions, Kinds of capital expenditure decisiol
Capital expenditure budgeting process, Criteria of capital budgeting, Resoa allocation
framework, Capital budgeting difficulties

Unit 11

Project Financing in India: Introduction, Meaning, and importance of project finance, Mean
of finance and sources of project finance in India, Financial institution structure and financi
assistance, Norms of finance and term loan procedure, SEBI guidelines Sample financing pl4

Unit 12

Project risk analysis: Sources, measures, perspectives on risk, techniques for risk analys
managing risk, and project selection under risk.

Unit 13

Project risk analysis techniques: Sensitivity analysis, scenario analysis, brealeven analysis,
Hillar Model, simulation analysis, decision tree analysis

Unit 14

Organizing systems and procedures for project implementation  : Working and design of the
system, work breakdown structure (WBS), project execution plan (PEP), project procedu
manual, and control systems
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Unit 15 | Project time -cost trade off: ritical path method (CPM), project crashing, tradeoff procedure,
updating project progress

Unit 16 | Resource allocation: resource levelling, resource smoothing, loading chart

Unit 17 | Social cost-benefit analysis: Meaning and rationale for SCBA, UNIDO approach, and lit
mirrless approach

Unit 18 | Environment appraisal of Projects: Introduction, Types and Environmental Dimensions of g
Project, Stresses on Environment, Environmental Impact Assessment Methodologies
Unit 19 | Project Report: Concept, elements of project report, the importance of DPRhet concept of a
business plan, and major components of the business plan

Unit 20 | Project review and administrative aspects : Control of in-progress aspects, postompletion
audits, abandonment analysis, agency problem

READINGS:
1. PrasannaChandra, ProjectgPlanning, Selection, Financing, Implementation, and Review, Sixth Edition,

Tata McGraw Hill
2. Clifford F. Gray and Erik W. Larson, Project Management, Tata McGraw Hill
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Course Code EMGN802 Course Title EXPORTAND IMPORT MANAGEMENT

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes: Through this course students should be able to

COZ1 Identify the major export and import documents required by banks, government$tansportation and
insurance companies tcstart an export business

CO2 Appraise the role of institutions involved in promotion of international trade.

CO3 Evaluate all available export incentives and duty exemption schemes offered by government.

CO4 Comprehend the process of export financing ahinternational customs clearance operations.

Unit No. Content
Unit 1 | Foreign Trade: Institutional framework and export import documentation : Role of WTO,
exporting as an entrepreneursteps, role of government and semi government agencies in expq
promotion.
Unit 2 | Export-Import Documentation and Steps: Seps for successful exporting, expormport
documentation.
Unit 3 | Export Import Payments : Methods of payments, financing exporters and importers an
instruments of payments.
Unit 4 | Export-Import Strategies and Practices: Export-import business plan and strategy, expor
strategy formulation, export financing, import strategy.
Unit 5 | Export Marketing: International marketing, export marketing-going global, globalization,
different forms of international trade.
Unit 6 | Methods of Financing Exporters: Pre-shipment finance, postshipment export advance,
factoring, insurance.
Unit 7 | Business Risk Management and Coverage: Risk management in export import business, type
of risks, quality and pre shipment inspection
Unit 8 | Custom Clearance of Import and Export Cargo: Cearance of import cargo, clearance of expol
cargo, customs valuation.
Unit 9 | Harmonized Systems: Importance of harmonized system, carnets, newdevelopments in
customs clearance procedure
Unit 10 | Logistics: Planning physical distribution, benefits of an efficient logistics system.
Unit 11 | Characteristics of Modes of Transportation: Marketing logistic system, critical elements of
logistic system, international transport system
Unit 12 | Characteristics of Shipping Industry: History, characteristics, role of intermediaries in
shipping industry, latest trends in logistics operations, ocean freight structure.
Unit 13 | World Shipping: Overview of ports, shipping conferences, freight methods
Unit 14 | Conferences: United nations code of conduct for liner conferences, liner and tramp operation
types of ship and international trade
Unit 15 | Containerization: History, types,benefits of containerization, container leasing practices, inlan
container depots.
Unit 16 | Export Procedures and Documents: Processing an export order, negotiation of documents, rol
of banks in an export import transaction.
Unit 17 | Information Technology and International Business: Electronic procurement, electronic

marketing, electronic logistics.
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Unit 18 | Incoterms: Incoterms, purpose and scope of incoterms, structure of incoterms, incoterm grouy

Unit 19 | Export Incentive Schemes: Duty exemption schemes, duty remission schemes, expg
promotion capital goods scheme, special economic zones.

Unit 20 | World Trade Organization: GATT and WTO, agreements and implications of World Trag
Organization

READINGS:
1. EXPORT IMPORT MANAGEMENT by JUSTIN PAUL & RAJIV ASERKAR, OXFORD UNIVERSITY PRE

REFERENCE:

1. FOREIGN TRADETHEORY, PROCEDURES, PRACTICES AND DOCUMENTATION by DR. KHUSHP/
JAIN AND DR. APEXAJAIN, HIMALAYA PUBLISHING HOUSE PVT. LTD
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Course Code EOPR512 Course Title INTERNATIONAL TRADE LOGISTICS

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes:

CO1 Discuss the key objectives for studying international trade logistics

CO2 Analyze the challenges ifmnformation processing in international trade logistics
CO3 Summarize emerging risks

Unit No.

Content

Unit 1

Introduction to international trade logistics : Concept of trade logistics, evolution ano
development of international trade logistics, interfaces of marketing and trade logistics
importance of trade logistics to the nation, importance of trade logistics for the industry

Unit 2

Information and order processing : Challenges in information processing, logistics information
systems, logistics operations management, scrutiny of expodrder, clarifications and order
confirmation

Unit 3

Labelling and marking in international logistics  :Introduction, labelling in international trade,
considerations in labelling for international trade, labels and preferences for colors, numbers ar|
shapes, labels as promotional tool, markings of export consignments, increasing role of
markings

Unit 4

Packing and Packaging: Introduction, need for packaging in trade logistics, packing v
packaging, packing list vs packing note, packaging and transport hazards, choice of pach
material for international logistics

Unit 5

Inventory management in trade logistics : Nature of inventory in trade logistics, motivations
for holding inventory in international logistics, contemporary developments in inventory
management, models of inventory in trade logistics

Unit 6

Integrated logistics and sub -system elements: Evolutionary phase of integrated logistics
services, third party logistics, choosing a 3PL provider, sufystem elements in trade

Unit 7

Choice of mode of transportation : Importance of transportation decision, factors affecting
choice of transport mode, transport mode selection, type of transport mode and modd
characteristics, types of transport carriers

Unit 8

Role of dry ports in trade logistics : Introduction, concept of dry ports, advantages of dry ports
increasing role of dryports, functions of dry ports, facilities at dry ports, export clearance at dr
ports, import clearance at dry ports, challenges in growth of dry ports in India

Unit 9

Warehousing : Concept of warehousing, functions of warehousing, need andienefits of
warehousing, documents in warehousing, types of warehousing, free trade and warehousi
zones, procedure of warehousing the imported and exportable cargo for importers Role of d
ports in trade logistics: : concept of dry ports, advantages alry ports, increasing role of dry
ports, functions of dry ports, facilities at dry ports, export and import clearance at dry portg
challenges in growth of dry ports in India

Unit 10

Incorporating shipping terms : Introduction, factors influencing the choice of delivery terms
purpose and scope of shipping terms, types of incoterms, applicable incoterms in different mod
of transportation, incoterms and transfer of risks, incoterms and freight payment in tradg
logistics, choosing incotems for international trade deals.
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Unit 11 | Containerization in trade logistics : Introduction, concept and evolution of containerization,
standardization of containers, air cargo containerization, double stack containerization in trad
logistics, advantages of containers in trade logistics, numbering and marking of container
classification of containers, stuffing plan for cargo container owning, leasing and hiring of car
containers

Unit 12 | Multimodal Transportation : introduction, concept of mutimodal transport, context and
regulation of multimodalism in India, advantages of multimodal transport, forms of multimoda
transport operations, multimodal transport document, challenges and suggestions for improvin
multimodalism in India

Unit 13 | Liner shipping and freighting practices : introduction, concept and evolution of liner
conference, global nature of liner industry, designing a liner service schedule, concentration
liner shipping, freighting and tariff practices of ocean liners

Unit 14 | Tramp shipping and chartering clauses : introduction, concept and features of tramp shipping
commercial organization of tramp shipping, types of chartering, main clauses of charter part
procedure of chartering a ship, vessel or yacht, tramp freligs practices.

Unit 15 | Freighting principles and practices in trade logistics : introduction, freight and tariff defined,
determinant of freight rate, constituents of freight rates, freighting practices in internationa
logistics, discounting practices in freighting, modalities and timing of freight payment,
OEEPI xT AO6O Pl OOAOOI OU 1 EAT Oh 1 ETAOO AEOARE(

Unit 16 | Documentation in trade logistics : introduction, need for documentation in trade logistics
commonly used documents intrade logistics, documents prepared by carrier, document
prepared by exporter and importer

Unit 17 | Risks in international trade logistics : introduction, myriad risks in international trade
logistics, managing risks in international traddogistics

Unit 18 | Cargo insurance and claim procedure : introduction, need for cargo insurance, cargo ris
coverage, comparison of institute cargo clauses, principles of cargo insurance, nature of riskg
cargo, types of cargo insurance policies, claimgqredure in cargo insurance, substantiation o
cargo insurance claim

Unit 19 | Understanding and preventing maritime fraud : introduction, maritime frauds explained,
types of maritime frauds, preventive maritime frauds

Unit 20 | Role of intermediaries in trade logistics : introduction, role of trade logistics intermediaries,
types of intermediaries in international trade logistics, role of freight forwarders

READINGS:

1. INTERNATIONAL TRADE LOGISTICS by RAM SINGH, OXFORD UNIVERSITY PRESS

REFERENCE:

1. BUSINESS LOGISTICS/ SUPPLY CHAIN MANAGEMENT by RONALD H BALLOU, SAMIR. K SRIVAS
PEARSON
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Course Code EECO522 Course Title INTERNATIONAL ECONOMICS

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes:

CO1 Review theconceptual understanding of international trade and economy

CO2:Interpret the theories of trade in light of Indian trade and evaluate their implementation

CO3 Analyse historical as well as contemporary issues in trade theory and policy using a variety of lenses
CO4 Evaluate the role of international financial systems and foreign exchange markets

COS Editorialize the trade and commercial policies including ptectionism and liberalism

Unit No. Content

Unit 1 | Introduction: importance of international economics, international trade and the standard o
living of a nation

Unit 2 | Scope of International Economics: the subject matter of international economics, purpose o
international economic theories and policies, current international economic problems

Unit 3 | Traditional Theories: Introduction, trade based on absolute and comparative advantage, gai
from trade under constant costs and increasing costs, trade based on differences in tas
preferences

Unit 4 | Factor Endowment and Heckscher — Ohlin Theory: Introduction, general equilibrium
framework, factor price equalization theorem, limitations

Unit 5 | Scope of economies in international trade : economies of scale and international trade
imperfect competition and international trade

Unit 6 | Direct Investment: FDI in the world economy, the political economy of FDI, cost and benefit
FDIto host and home countries

Unit 7 | Institutional Investment : Foreign Institutional Investment in the world economy, types o
foreign institutional investment, scope and limitations of FlIs.

Unit 8 | Government and FDI: Introduction, government policy instruments and FDI, Foreign Deb
situation, government policy for foreign debt

Unit 9 | Balance of Payment: Introduction, accounting principles of BOP, disequilibrium in Balance ¢
Payments, limitations

Unit 10 | Balance of Payment and Price Mechanism : Introduction, price adjustment mechanism, income
adjustment mechanism, adjustment policiedjmitations

Unit 11 | Foreign Exchange Markets: Introduction, functions of foreign exchange rates, spot and forwar
rates, foreign currency swaps.

Unit 12 | Future of Foreign Exchange Markets: foreign currency futures and options, foreign exchang
risks, interest arbitrage and efficiency of foreign exchange markets:

Unit 13 | Exchange Rate Determination : Exchange rate, types of exchange rate, limitations of tf
different exchange rate purchasing power parity theory

Unit 14 | International Monetary System: Introduction, Gold standard, Bretton Woods Systen
evolution in the International monetary system

Unit 15 | International Organizations : International Monetary Fund, the rise of alternative world order,
tariff and non-tariff barriers, WTO-MFN, agriculture agreement, regional integrationz ASEAN
SAARC, G20, RCEP

Unit 16 | Indian Trade Policies: EXIM policy, Special Economic Zone, Current Trade Policy of 2626,
International trade disputes and WTO
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Unit 17 | International capital markets: Introduction, types of capital markets, problems in
international capital markets, limitations

Unit 18 | International Finances and economic crisis: Recent financial crises: Mexico 1994, Asia 1997
98, Russia 1998, Global financial crises 20608, Europeancrisis in 2010-15

Unit 19 | International Investment & Banking and Risk: Introduction, types of international
investment, foreign banks and risk aversion capacity
Unit 20 | Wage inequality and international market: Introduction, Intermediate input and its

equilibrium in international market, wage inequality comparison among developed an(
developing economies

READINGS:

1. INTERNATIONAL ECONOMICS: TRADE AND FINANCE by DOMINICK SALVATORE, WILEY

REFERENCE:

1. INTERNATIONAL ECONOMICS by PAUL KRUGMAN, MAURICE OBSTFELD, MARC MELITZ, PEARS
2. INTERNATIONAL ECONOMICS by K C RANA AND K N VERMA, VISHAL PUBLISHING CO
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Course Code EMKT804 Course Title FOUNDATION OF DIGITAL MARKETING

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes: Through this course students should be able to

CO1 Comprehend how to promote business effectively online and develop a targeted online marketing
strategy that engages potential customerthroughout the digital landscape

CO2 Develop skills to maximize email marketing campaigns, optimal audience outreach, and analyze
customer interactions and data

CO3 Use basic mobile marketing concepts and trends, develop a strategy that works for busase and
optimize strategy

CO4 Develop skill for creating, promoting and measuring valuable and relevant content aiming to attract
and engage a profitable audience

COS Construct highly engaging and intuitive content that resonates with audience and defimg a content
marketing strategy for conversions organically

Unit No. Content

Unit 1 | Introduction and digital landscape : Introduction, outline, schedule and ground rulesz
evolution

Unit 2 | New Technologies: Emerging technologiesadoption andimpact of digital technologies

Unit 3 | Research and elements of digital : Researching of digitat consumer, product, competition

Unit 4 | Core elements of digital : Web, mobile, email, search, social media, content & advertising

Unit 5 | Gearing up for digital and digital strategy : Digital in the industry, organization and business

Unit 6 | Gearing for digital : Key skills, traits and attitudes, digital strategy and frameworks

Unit 7 | Content marketing concepts and strategy : Content marketing, types ofcontent marketing,
content intent

Unit 8 | Online communities : Community management, content marketing strategy

Unit 9 | Social communities : Social listening, competitor analysis, content audit, case studies

Unit 10 | Introduction to SEO : Search Engin®ptimization foundation, Black hat SEO, White SEO

Unit 11 | PPC and digital analytics: On-Page SEO, GRage SEO, Basics of Pay per click /AdWords

Unit 12 | Marketing automation : Email marketing, automate repetitive marketing tasks, track and
measure campaign performance

Unit 13 | Marketing optimization: Techniques to improve ROAS (Return on Ad Spend)anding Page
optimization, Campaign optimization and Ad©ptimization

Unit 14 | Social media marketing -1: Goals, channel and tools of social media

Unit 15 | Social media marketing -II: An introduction, analyze social media tools and implementation of]
social media marketing

Unit 16 | Mobile marketing : Introduction to mobile marketing, opportunity, advertise, analyse mobile
marketing

Unit 17 | E-Mail Marketing : Process, design and content, effective email marketing campaigns

Unit 18 | Digital display advertising: Industry overview, define, configure and analyse display
advertising

Unit 19 | Analytics: Introduction to types of analytics, goals, KPI and reports

Unit 20 | Strategy and Planning: Introduction, approach, activities and analysis
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READINGS:

1. THE ART OF DIGITAL MARKETING: TBEFINITIVE GUIDE TO CREATING STRATEGIC, TARGETEI
AND MEASURABLE ONLINE CAMPAIGNS by IAN DODSON, WILEY

REFERENCE:

1. FUNDAMENTALS OF DIGITAL MARKETING by PUNEET SINGH BHATIA, PEARSON
2. DIGITAL MARKETING by SEEMA GUPTA, MCGRAW HILL EDUCATION
3. DIGITAL MARKETING by VANDANA AHUJA, OXFORD UNIVERSITY PRESS
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Course Code EMKTS805 Course Title SOCIAL MEDIA MARKETING

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes: Through this course students should be able to

COZ1 Describe the social media and develop skill to use various channels in order to implement marketing
strategy

C02: Use principles of consumer and social psychology to develop social medantent and campaigns that
engage consumers

C03: Describe the major social media marketing portals that can be used to promote a company, brand,
product, service or person

C04: Develop effective social media marketing strategies for various types of induigts and businesses

Unit No. Content

Unit 1 | Understanding social media marketing: Importance of social media, changing role of socia
media marketer, understanding the role of the influencer, types of influencers, comparison ¢
social mediaplatforms with other marketing efforts

Unit 2 | Social media competitors: dassify consumer activities, identification of personasanalyzing
competitor efforts

Unit 3 | Social media marketing strategy: Strategic planning and social medianarketing, deepening
social media marketing relationship, difference between social media marketing and bran
marketing

Unit 4 | Social media marketing campaigns: Types of campaigns, characteristics of a good campaig
planning of marketing campaign

Unit 5 | Developing social media marketing voice: Importance and characteristics of SMM voice
difference between SMM voices and brand choices, SMM voice objectives, selection of owne
| OCAT EUAQOEI 160 3-- 0Oi EAA

Unit 6 | Finding the right platforms : Choosing social media platforms, evaluation of resources, use ¢
platforms as audience research tools

Unit 7 | Marketing on Facebook: Facebook basics, Facebook pages, Facebook groups, Facebook eve
Facebook applications and Facebook connect

Unit 8 | Marketing on Twitter: Twitter basics, Twitter handle, following and followers, using promoted
accounts, sponsored tweets

Unit 9 | Instagram marketing: Basics, content creation, engagement, Instagram ads, Instagram storie

Unit 10 | YouTube strategy: YouTube basics, promotion on YouTube, seeding a viral campaig
advertising on YouTube

Unit 11 | Linkedin marketing: Basics, creating a new profile, participating in groups, using LinkedIn
answers

Unit 12 | Marketing via niche markets and online communities: Niche social networks, finding the
right social platforms, unpaid media basics

Unit 13 | Accounting for the influencers: Knowing and reaching the expert influencers, tapping and
reaching the referent influencers, tapping and reaching thpositional influencers

Unit 14 | Social media marketing and website : Making the campaign and website work together,
Facebook social plugins

Unit 15 | Becoming an authentic and engaged advertiser: Social advertising, appadvertisements, paid
and earned media
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Unit 16 | Building an SMM mobile campaign: Consumer trends in mobile, mobile phone capabilities,
harnessing mobile to support social media

Unit 17 | Social media metrics : Influencer specific metrics, Facebookmetrics, Instagram metrics,
YouTube metrics, Twitter metrics

Unit 18 | Employees and social media marketing: Employees collaboration, types of social software,
importance of intranet

Unit 19 | Social media governance and tools: Public relations, consumer relations, social media
governance models, social media crisis

Unit 20 | Real time marketing: Introduction, real time insights, response, engagement studios, g
creation, distribution and engagement

READING:
1. SOCIAL MEDIA MARKETING by SBimgh and Stephanie Diamond, Wiley India

References:

1. SOCIAL MEDIA ANALYTICS by MATTHEW GANIS, AVINASH KOHIRKAR, Pearson Education India
2. SOCIAL MEDIA MARKETING by TRACY L. TUTEN, MICHAEL R. SOLOMO, SAGE PUBLICATIONS
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Course Code EMKT806 Course Title SEARCH ENGINE OPTIMIZATION

WEIGHTAGE
CA | ETE(Th)
30 70

Course Outcomes: Through this course student should be able to

CO1:Articulate the role of SEO in web and content strategies

CO2:Research and define the keywords for ranking websites in order to gain competitive advantage
CO3:Examine how to analyze, organize, create, and build content utilizing variogsrategies.
CO4:Gain access to online tools and resources to help implement stessful SEO campaigns
COb:Discuss the process of effective web pages indexing by search engines and trackingotlieomes.

Unit No. Content
Unit 1 | Introduction to search engines : users of search engines, SERPs, elements of keyword rankir
minor, major and meta search engines, relationship between search engines
Unit 2 | Recognizing and reading SERP: OAAAET C 3 %20 OAOOI 6O0h AEE
knowledge graph, semantic search and Hummingbird approach
Unit 3 | Appearing in right results : avoiding spam, relationship between behavior and ranking, intent
driven search, getting into locakearch results, using paid ads
Unit 4 | Drivers of search results : power user search, using advanced operators, lofigil and short tail
keywords, using predictive research
Unit 5 | Spamming search engines: types of spam; doorway pages, cloaking, stuffing, discovering a
reporting spam, ethical SEO
Unit 6 | Keyword research and selection : theme related keywords, industry/competitor research,
client niche keywords, seasonal keywords, using phrases, keyword vs semantic search
Unit 7 | Exploiting pay per click : analyzing PPC, testing keywords through PPC, brand building, c
reduction techniques, eliminating low clickthrough keywords
Unit 8 | Assigning and adding keywords to pages: site theme planning, creating pages to attrac
attention, site organization, theme consolidation, keyword densities and updation, tools to a
keyword
Unit 9 | Competitive research techniques: calculating ranking requirements, competitor identification,
running page analyzer and spreadsheet tools
Unit 10 | SEO web design:preplanning, site navigation, content and themes, implementing site searc
embedding engagement objects, buildingsability and call to action
Unit 11 | Page experience update: mobile usability, security issues; HTTPS usage, trusted hosting a
servers, core web vitals, enhancing ad experience
Unit 12 | Search engine compatibility techniques: compatibility elements; coding, SIFR, HTML an
W3C, formulating category structure, navigation types, linking techniques
Unit 13 | Content creation: audience research, personas; creation, usage and drawbacks, content de
and page length, maximizing readability, content optimization, enabling UGC
Unit 14 | Keyword implementation: keyword lists, using keywords; relevance, stopwords, depth, HTM
single page analyzer, keywork integration
Unit 15 | Content optimization: adapting to local search, pigeon algorithm, duplicate conter
management, content creating, brand building througl SEO, embedding engagement object
communities online
Unit 16 | Employing linking strategies: web analytics evaluation, PPC programs, siloing, physical

virtual, inbound links; link magnets, link bait, link buying
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Unit 17 | Internal and social linking strategies: link equity, creating silos, traditional sitemaps, XML
sitemaps, obtaining links, link vetting, using blogs, networking sites, social signals

Unit 18 | SEO optimization: server issues, domain names, using redirectsabkend content management
solving SEO roadblocks; inviting spiders, avoiding hijacks, handing secure server problems

Unit 19 | Analyzing SEO results: site analytics; web analytics measurement, google analytics, log f
analysis, measuring websitaisability, tailoring marketing messages for audience

Unit 20 | International SEO: targeting international audience, identifying and quantifying opportunities
in various countries; Asia, Europe and Latin America

READING:

1. SEARCH ENGINE OPTIMIZATIOALL IN ONE FOR DUMMIES by BRUCE CLAY AND KRISTOPHER B.
JONES, WILEY

References:

1.4(% '24 [/ & 3% AU 34%0(!. 30%. #%2h %2) # %. ' %h !
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Course Code ECAP398 Course Title INTRODUCTION TO INFORMATION
TECHNOLOGY

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:

CO1:Understand basic concepts and terminologies of computers, peripheral devices and their operations
CO2:Explain types of software, networking and various ways of communication

COa3:Identify various ways to manage and process data

CO4:List various latest technologies like 10T, Cryptocurrency and their working

CO5:Examine the futuristic technologies which will shape the IT world of tomorrow

Unit No. Content

Unit 1 | Computer Fundamentals: Characteristics & generation of computers, block diagram of
computer. application of IT in various sedors

Unit 2 | DataRepresentation: Binary number system, octal, hexadecimal, decimal,and their conversion

Unit 3 | Memory: Types, units of memory, RAM, ROM, secondary storage devices Z HDD, flash drives,
optical disks:DVD, SSD

Unit 4 |1/ O Devices. Keybaoard, mouse, LCDs,Scanner, Plotter, Printer& Latest1/O devices in the
market

Unit 5 | Processing Data: transforming data into information, conputers represent data, computers
processdata, machine cycles,memory, registers,the bus,cachememory

Unit 6 | Operating Systems: operating system basics, purpose of the operating system, types of
operating system, providing auser interface

Unit 7 | Managing Hardware: running programs, sharing information, managing hardware,
enhancingan OSwith utility software

Unit 8 | Data Communication: local and global reach of the network, digital and analogtransmission

Unit 9 | Communication Mediums: data communication with standard telephone lines and modems,
usingdigital data connections,wirelessnetworks

Unit 10 | Netw orks: Sharing data anytime anywhere, usesof a network, Common types of a network,
Hybrid Networks, network structure

Unit 11 | Network topologies and Protocols: introduction, ring topology, bus topology, startopology,
mesh topology, tree topologynetwork media, network hardware

Unit 12 | Graphics and Multimedia: understanding graphics file formats, getting images into your
computer, graphicssoftware, multimediabasics

Unit 13 | Data Base Management Systems: database, DBMSworking with a database, databases at
work, common cor por ate database management systems

Unit 14 | Software Programming and Development: introduction to computer programs,
hardw are/ softwareinteraction, planning a conputer program, programs problems solutions

Unit 15 | Cloud Caomputing : SaaS, PaaS, laaS, publicand priv ate cloud; virtu alization, virtual server, cloud
stor age, database stor age, resource management, service level agreement

Unit 16 | Internet of Things (1oT): Introduction to loT, impact of IoT on society, characteristics of loT

Unit 17 | loT applications : functional blocks of IoT, role of an embedded system to support software i
an loT device

Unit 18 | Cryptocurrency: Introduction, digital currency, history of cryptocurrency, types of crypto
currency, security and cryptocurrency, different exchanges
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Unit 19 | Blockchain: Introduction to blockchain, the business backdrop, business relevance ¢
blockchain, the problem area, relation to bitcoin, requirements for blockchain in a busines
environment

Unit 20 | Futuristic World of Data Analytics: introduction to big data, analysis techniques:
elements, variables, and data categorization, levels of measurement, data management and
indexing, introd uction to statistical learningand overview of varioustools used for data analysis

READINGS:

1. Fundamentals of Information Technology by Anshumag&harma, Lakhanpapublications {P} LTD.

2. loT Fundamentals | Networking Technologies, Protocols, and Use Cases for the Internet of Things by
Hanes David et al, Pearson

3. Block Chain & CryptaCurrencies by Anshul Kaushik, Khanna Book Publishing Compam}{LTD.
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Course Code ECAP399 Course Title MANAGING INFORMATION SYSTEM

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:

CO1.: Discuss the basic conceptsmfainaging an information System.

CO2: Understand concept of redesigning the organization with information systems.
CO3: Demonstrate the security and control of information Systems.

CO4: Identify data resources and IT usage on different platforms.

Unit No.

Content

Unit-1

Managing the digital firm: Digital convergence and the changing business environmern
perspectives on information systems, business perspective on information systems

Unit-2

Dimensions of information systems: Contemporary approaches to information systems
learning to use information systems, new opportunities with technology

Unit-3

Information system in the enterprise : Major types of systems in organizations, four majo
types of systemsrelationship of systems to one another, systems from a functional perspectivg

Unit-4

Information technology infrastructure and platforms  : Levels of IT infrastructure, evolution
of IT infrastructure, technology drivers of infrastructure evolution, infrastructure components

Unit-5

Managing data resources: Organizing data in a traditional file environment, the databasq
approach to data management, types of databases, hierarchical and network DBMS, obj
oriented databases, designing databases, distributindatabases, database trends

Unit-6

Data processing: Data warehouses and data mining, the web and the hyper media databas
linking internal databases to the web, cost benefit consideration, data administration

Unit -7

Managing knowledge in the digital firm: The knowledge management landscape, importan
dimensions of knowledge, knowledge management value chain

Unit-8

Types of knowledge management systems : Types of knowledge management system
enterprise-wide management systems, structured andesni structured knowledge systems,
knowledge network systems

Unit -9

Knowledge work systems : Knowledge workers and knowledge work, requirements of
knowledge work systems, intelligent techniques, expert systems, cabased reasoning, fuzzy
logic systems, neural networks, genetic algorithms, hybrid Al systems, intelligent agents

Unit-10

Enhancing decision making for the digital firm : Decision making & decision support systems
systems for decision support, group decision support systemsgxecutive support in the
enterprise, management opportunities challenges & solutions

Unit-11

Redesigning the organization with information systems : Systems as planned organizationg
change, business process rengineering & process improvement, overview b systems
development, system analysis, systems design, alternative system building approach
traditional systems life cycle, proto typing, end user development

Unit-12

Information systems security & control : Internet vulnerabilities, systems vulnerability &
abuse, wireless security challenges, malicious software, hackers and cyber vandalism, compl
crime and cyber terrorism, business value of security & control, technologies & tools for securi
and control, access control, firewalls, intru®n detection systems, encryption and public key
infrastructure
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Business functions and processes: Functional areas of operation, business processe
Unit-13 | development and related technologies, significance of developing ERP, radio frequer
identification, mobile technology

Marketing information systems: marketing, sales, customer relationship management systen
sales order process

Unit-15 | production and supply chain management information systems : production, approach
towards planning, supply chain management, accounting in enterprise resource plannin
accounting concept, concept of finance, financial accounting, managerial accounting

Unit-16 | ERP modules: MRRII, plant maintenance module, quality managemenimodule, supplier
performance module

Unit-17 | ERP lifecycle implementation -1: ATO, MTO, CTO, ETO, reengineering, Gap analysis, pre
planning, pre-evaluation screening

Unit-18 | ERP market-I: Case study Oracle at CISCO system, SAP andsnologies, Baan, Oracle, QAI
SSA, faster implementation methodologies, new market and channels

Unit-19 | Cycle time and lead time : CAD/CAM, MRP, DPR, reduction in cycle time, lead time and c
improved resources utilization

Unit-20 | Introduction to Big Data: x EAO EO AAOAe xEAO EO AEC AAO
models to understand the occurrence of rare events in data, understand the characteristics
web and social networks

Unit-14

READING:

1. MANAGEMENTNFORMATION SYSTEMBANAGING THE DIGITAL FIRM by KENNETH C. LAUDON & JAN
P. LAUDON, PEARSON

References:

1. MANAGEMENT INFORMATION SYSTEM, CONCEPTUAL FOUNDATIONS, STRUCTURE & DEVELOPN
GORDAN B. DAVIS AND MARGRETTE H. OLSAN, MCGRAW HILL EDUCATION

2. MANAGHBMENT INFORMATION SYSTEMS by RAMESH BEHL, JAMES A. OBRIEN, GEORGE M. MAF
MCGRAW HILL EDUCATION
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Course Code ECAP397 Course Title G SUITE FOUNDATION

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:

CO1I Learn the use of thegoogle drive to share google docs, google sheets and google slide

CO2 Understand how to create and access the google document from anywhere and also how to collaborate
using google docs.

CO3 visualize how the Gmail settings can be personalized.

CO4 demonstrate how to schedule and launch a hangout meet.

Unit No. Content

Introduction to Google Drive: Features of Google drive, Google Account Setup, Google D

Unit-1 Interface, Google Drive Functions.
. Working with folders in  Google Drive: Creating and managing folders, Uploading Folders,
Unit -2 ) N .
Sharing Folders, Changindisplay and settings
. Working with files in Google Drive: Managingdfiles, Creatingdfiles, Accessindiles, Locatindfiles,
Unit -3 D o
Uploadingfiles, Sharingfiles
. Introduction to Google Documents: Create a Google document, Setting up pages, Editing a
Unit-4
document, Share a Google document.
Unit -5 Google Documents Formatting: Inserting non -text elements, changing text attributes,

Formatting text blocks, Inserting and editing tables

_ Working with Google Docs: Using content management tools, Collaborating and sharing in Doc
Unit-6 | pownload Options, provide feedback wittomments and suggested edits in document, Add link
to comments, Using Explore within a Google Sheets document

Introduction to GoogleSheet:Create a google sheet, Editing a spread sheet, managing values,

Unit -7 .
rows, cells, or columns, Formatting sheets and cells

Working with formulas in Google SheetstUsing formula and functions including sum, avg,

Unit-8 count, if, unigue, Sorting numbers, text or date

Working with Google Sheets: Analyze the data in google sheet witbharts and graphs, Inserting
Unit-9 | non-text elements, Managing and transforming data, Collaborating and sharing in Sheeg
Importing and converting from other file types

Introduction to Google Forms: Create a google form, Add/edit differenjuestion types in google

Unit-10
form
: Managing Google Forms: Choose a response destination, Sections, Themes and Fonts,
Unit-11 . . : . ) .
Transforming Forms into Quizzes, Preview, Sending & Sharing
. Working with GoogleForms: Edit from settings, Email google form to users, View responses,
Unit-12 .
Using google forms for feedback
Unit -13 Introduction to Google Slides: Presentation Setup, Themes & Layout, Create a google slid

Master View

] XIV Working with Google Slides: Insert and arrange text, shapes, lines and word art, Workin
Unit-14 | \ith text, Create linkedtext, Working with non-text elements
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Unit-15
Formatting and Sharing in Google Slides: Arranging objects, Change background color of slide

Embed a video in google slides, Share slides, Sharing a presentation

Unit-16 | GoogleCalendar:Create aclassroom calendar separate from your personal calendar, Create
an event in a calendar, Share a calendar

Unit-17 | |ntroduction to Gmail:  Personalizing settings, Managing your inbox, Managing ar
communicating with contacts

Unit-18 | Locating messages, Google Drive Compatibility with Gmail
Unit-19

Scheduling a Hangout, Launching a Hangout, Presenting your screen in a Hangout, Manag
sound, video and bandwidth, Managing meetings with Hangouts
Unit-20 | Google Search: How to search ongoogle, Utilizing filters and modifiers in search

READING:

THE HYPERDOGIANDBOOKDIGITAL LESSONDESIGNUSINGGOOGLEAPPSby LISA HIGHFILL,KELLY
HILTON,SARAH_ANDIS EDUCREATIORUBLISHING

References:

GOOGLPBRIVEANDDOCSN 30 MINUTESby IAN LAMONT EDUCREATIOIRUBLISHING
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Course Code EMGN551 Course Title SPREADSHEET MODELLING USING EXCE

WEIGHTAGE
CA| ETE (Th.)| ETE(PT.)
30 40 30

Course Outcomes:
CO1 Demonstrate the principles of a good spreadsheetdesign and effectively present the analysis and
results.
CO2 Obtain basicknowledge of commonly used analytic tools in processingquantitative information and
making quantitative businessdecisions
CO3 Analyzedatausingexcelfunctions and various datamanagementtools in order to gain greater insights
to key businessdrivers.
CO4 Developrobust and dynamic modelsthat automatically changethrough the useof text, date and time
functions
COS DevelopVBAspread sheetbasedsolutions to financial problems.
COG6 Apply macrosfor automating tasksin spreadsheetfor efficient decisionsand effectively present the
analysisand results

List of Practicals / Experiments:

_ E basic functions and utilities
Basic F text functions
spreadsheet £ i d filtering dat
functions sorting and filtering data
E graphs
E if statement analysis
Elementary . . - -
: E countif, countifs, sumif, sumifs
modelling | — -
F conditional formatting
E lookup functions
Elementary E pivot table andits applications
modelling Il F filter data using slicers in multiple pivot table
E dashboard: visualize aggregate data using pivot table
Sensitivit E goal seek
ensitivity E data table
analysis : ,
F scenario analysis
E recording macros
E running macros
Macros , ;
F use relative references in macros
E deleting recorded macros
E create and record macro in spreadsheet
F msgbox,declaring variables
VBA macros | E writing a subroutine and function in vba
programming E if then statement, case statement
£ for loop, while loop and do until
E worksheet and range object
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READING:

THE HYPERDOGIANDBOOKDIGITAL LESSONDESIGNUSINGGOOGLEAPPSby LISA HIGHFILL,KELLY
HILTON,SARAH.ANDISEDUCREATIOIRUBLISHING

References:

GOOGLBRIVEANDDOCSN 30 MINUTESby IAN LAMONT EDUCREATIOIRUBLISHING
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Course Code EMGN534 Course T Title PREDICTIVE ANALYTICS

WEIGHTAGE
CA| ETE (Th.)| ETE(Pr.)
30 40 30
Unit No. Content
Unit -1 Understand of data : Managing data, Exploring and understanding data, Exploring the structu
of data
Data Preprocessing - |: Exploring numeric variables,exploring categorical variablesgxploring
Unit-2 | relationships between variablesSplitting the dataset into the Training set and Test set, Featur
Scaling
Unit-3 | Data Preprocessing - Il: Splitting the dataset into the Training set and Test set, Feature Scalir
Unit-4 | Regression - I: SimpleLinear Regression Intuition, Simple Linear Regression Implementation
Unit -5 Regression - II: Multiple Linear Regression Intuition, Multiple Linear Regression
Implementation, Correlations
. Regression - Ill: Polynomial Linear Regressionintuition, Polynomial Linear Regression
Unit -6 . -
Implementation, Decision Tree, random Forest
. Evaluation Classification Model Performance: False positive and False Negative, Confusid
Unit-7 )
matrix, CAP Curve
: Classification - |: Logistic Regression Intuition, Logistic Regression ImplementationKNN
Unit -8 " : :
Intuition, KNN implementation
Unit-9 | Classification - II: Naive bayes Intuition, Naive Bayes Implementation, SVM for classification
Unit-10 | Classification - 1lI: Decision Tree for classification, Random Forest for classification
. Defining Relationship between Numeric Values: Implementation of Ordinary least squares
Unit-11 LT : .
estimation and Correlation algorithms.
: Clustering - I: K-Mean Clustering, KMean random initialization trap, Selecting the number of
Unit-12 :
clusters, KkMean Implementation
. Clustering - II: Hierarchal clustering Intuition, Dendrograms, find the right number of clusters
Unit-13 . : :
Hierarchal Clustering Implementation
Unit-14 | Association Rule learning: Apriori Intuition, Apriori Implementation, Market basket Analysis
Unit-15 Dimensionality reduction: Principal Component Analysis, Linear Discriminant Analysis
Unit-16 | Neural Network - I: The neuron, Activation Function, Gradient Descent, Stochastic Gradie
Descent,Back-Propagation
Unit-17 | Neural Network - II: ANN Intuition, ANN Implementation
Unit-18 | Model Selection & Boosting: K- Fold Cross Validation, Grid Search
Unit-19 | XGBoost: XGBoost Intuition, XGBoost Implementation
Unit-20

Model Performance Testing : Evaluation Model Performance, Improving ModdPerformance
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READING:

THE HYPERDOGIANDBOOKDIGITAL LESSONDESIGNUSINGGOOGLEAPPSby LISA HIGHFILL,KELLY
HILTON,SARAH.ANDISEDUCREATIOIRUBLISHING

References:

GOOGLBRIVEANDDOCSN 30 MINUTESby IAN LAMONT EDUCREATIOIRUBLISHING
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Course Code EMKT507 Course Title WEB AND SOCIAL MEDIA ANALNMCS

WEIGHTAGE
CA| ETE (Th.)| ETE(PT.)
30 40 30

Course Outcomes:

CO1 Use various Application Programming Interface (API) services to collect data frodifferent social
media sources such as YouTube, Twitter etc.

CO2 lllustrate processing the collected data using different methods to derive insights about the data.

CO3 Analyze unstructured data- primarily textual comments zfor sentiments expressed in them.

CO4 Use different libraries for collecting, analyzing, and exploring social media data for research and
development purposes

COb5:Use the Rmarkdown language to generate dashboards for presenting data

CO6: Identify the role of social media data and analytics in helping organizations achieve their goals and
understand their publics

Unit No. Content
Unit-1 Introduction:  Social Media Analytics, Web Analytics, Google Analytics
Installation: Use of R for Social MediAnalytics, R installation, R/RStudio Setup Guide (0

unit-2 Windows), libraries in R and R studio, Installation of Packages

Unit -3 Collecting and Extracting Social Media Data - I: Collecting Data from Twitter and
91T 04 0AAh #OAAOQET ¢ $ A OAibrariesodda@ colledtibi O1 Oh 4

Unit -4 Collecting and Extracting Social Media Data - II: Twitter data download, Scraping

YouTube comments, Web Scraping using rvest

Unit-5 | Data Analysis: Social Media Data Analysis with R, Statistical Analysis with R
Visualization, and Exploration:  Scripts for converting json to csv, Data Visualization witl
ggplot2 (R), Statistical Analysis with Twitter Data

Case Studies Social Media Analysis- I: Sentiment Analysis with Twitter Data, Text Mining
of Twitter Data,

Unit-6

Unit -7

Unit-8 | Case Studies Social Media Analysis- II: YouTube Comments Analysis, Word Clouds in f

Unit -9 Visitor Insights: Understanding Segmentation, Visitors Versus Visitors by Type, extral

visitor data
Unit-10 | Social media analytics in R - 1. segmentation of revenue sources by class of product
Unit -11 Social media analytics in R - II: design an effective marketing campaign, Segmented Em,

Campaigns, Email open Rates
Unit-12 | Web Analytics - I: Web Analytics, Google Analytics
Web Analytics - Il: Use of R for Web Analytics, Installing and Setting Up Google Analyt

Unit-13
Account,

Unit -14 Web Analytics - Ill:  Google Analytics R Package, performing basic authentication a
query in R

Unit-15 | pashboards - I: Creating Dashboards in R, Benefits of Dashboarding
Unit-16 | Dashboards - Il: Combining Results of Multiple Analyses, Flex dashboards
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Dashboards - Il : Demonstration of a dashboard generated using flex dashboard in RStud

Unit-17 Understanding Visitors to a site, how does Google track visitors

Unit-18 | Case study WebAnalytics - I: Demonstration of building business dashboard in R

Unit-19 | case study Web Analytics - II: Interpretation of business dashboard
Unit-20 | case study Web Analytics - lll:  recommended actions to improve results
READING:

1. SOCIAL MEDIA ANALYTICS: TECHNIQUES AND INSIGHTS FOR EXTRACTING BUSINESS VALUE
SOCIAL MEDIA by MATTHEW GANIS, AVINASH KOHIRKAR, IBM.COM/ REDBOOKS

References:

1. DATA ANALYTICS WITH R by DR. BHARTI MOTWANI, WILEY
2. SOCIAL MEDIA ANALYTICS: EFFECTIVE TOOLS FOR BUILDING, INTERPRETING, AND USING ME
by MARSHALL SPONDER, MC GRAW HILL
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Course Code EPEA515 Course Title ANALYTICALSKILLSI

WEIGHTAGE
CA ETE (Th.)
30 70

Course outcomes: Through this course student should be able to:

CO12 Observethe basicconceptsof reasoningand quantitative aptitude

CO2 Apply the learned concepts to solve the company specifieasoning and quantitative aptitude tests
CO3:Analyzethe problem and uselogic to interpret and handle different situations

CO4 Understand the conceptsto solvethe problems in giventime

COS Reproduce the concepts and use it to solve tlapplications

COG Evaluatethe knowledge by cracking online tests

Unit No. Content
Unit 1 | Number system : dassification of numbers, rules of divisibility, multiplicationand squaring of
numbers, HCF & CMof numbers, cyclicity ofunit digit, remainder theorem
Unit 2 | Average: Averageof numbers,arithmetic mean,weighted average
Unit 3 | Mathematical operations : BODMASule, calculation-based problem,conversion of symbols
into signs
Unit 4 | Percentage: Commodity price increase/decrease,comparison-based questions, population-
basedexamples, successive percent changdsjdget-basedproblems
Unit 5 | Profit and loss: Cost price, selling price, profit and loss, calculation girofit/loss percent,false
weight, discount, successivaliscount, marked price
Unit 6 | Direction sensetest:Understandingof directions, different types of practice problems
Unit 7 | Blood relation : Cracking jumbled up descriptions, relation puzzle,codedrelations
Unit 8 | Number, ranking and time sequence: Number test, ranking test, timesequencetest
Unit 9 | Ratio and proportion : Ratio and its types, proportion and its types, direct and indirect
variations, partnership
Unit 10 | Alligation or mixture : Concept and rules of alligation, problem based on mixing of
liquids/items
Unit 11 | Problem on agesand numbers : Problems on ages problem on numbers
Unit 12 | Permutation and combination: Factorial, difference between permutation& combinations,
circular permutation, arrangementand selection-basedproblems, distribution and division
Probability: Experiment, sample space, event, probability of occurrence @in event, bayes
theorem, odds of an event, selection-basedproblems, binomial distribution
Unit 13 | Logical venn diagram and set theory: Venn diagram-based problems,conceptof settheory
Syllogism: all, someand none relations, related statementswith venn diagram
Unit 14 | Data interpretation : Basics of data interpretation, average and percentagetabulation, bar
graphs,pie charts,line graphs
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READINGS:

1. QUANTITATIVEAPTITUDEFOR COMPETITIVEEXAMINATIONSy DR. RS AGGARWALS Chand
Publishing

2. A MODERN APPROACH TO VERBAL & NERBALREASONING by DR.RRAGGARWAL, .Chand
Publishing

3. MAGICALBOOKONQUICKERMATHSby M TYRABANKINGSERVICEEHRONICLE

4. ANALYTICALREASONIN®GY M.K.PANDEYBANKINGSERVICEEHRONICLE
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Course Code EPEA516 Course Title ANALYTICALSKILLSII

WEIGHTAGE
CA | ETE(Th)
30 70

Course outcomes:

CO1:Apply logical reasoningto understand, interpret and handledifferent situations.
CO2:Solveefficiently the companyspecificlogical reasoningtests.

CO3:Apply logical reasoningto prioritize and managetime.

CO4:Decideto build the logic.

CO5:Examinethe problem and handleit.

COG6:Apply the logics.

Unit No. Content

Unit 1 | Time and Work: chainrule, computation of work donetogether, menwomen, children-based
problems, wagesbasedwork problems, alternate day work

Unit 2 | Pipesand Cisterns: inlet-outlet, part of tank filled, time-basedproblems, alternate work

Unit 3 | Time and Distance: concept of time speedand distance, conversion ofUnits, averagespeed
concept,different typesof problems

Unit 4 | Problem on trains: relative speed concept, faster and slower train Boats and streams and
races:downstream and upstream/inear and circular track

Unit 5 | Sequence and series completion : seriescompletion, analogy, classification, arithmetic and
geometric progression

Unit 6 | Alphabet test and logical sequence of words: alphabetical order ofwords, letter-word
problems, rule detection, alphabeticalquibble, word formation by unscrambling letters, word
formation using Letters of agiven word, alpha-numeric sequencepuzzle,logical sequenceof
words

Unit 7 | Coding-Decoding: letter coding, number/symbol coding, substitution, matrix coding, mixed
letter coding,mixed number coding

Unit 8 | Simple interest: basics of principal, rate and time, rate computation,time computation,
amount computation

Unit 9 | Compound interest: concept of simple and compound interest,questions basedon relation
betweencompound andsimple interest

Unit 10 | Calendar: calculating odd days,basic conceptof calendar,finding theexactday

Unit 11 | Clocks:conceptof clock, anglecomputation, facts Insert the missing character. set of figures,
set of arrangements,set of matrix

Unit 12 | Data sufficiency: check sufficiency of data to answer the given questions, Coding
inequalities: basic operations, rules of inequalities, coded relations

Unit 13 | Puzzle test: seating/placing arrangements, comparison type questions, sequential order
things, family based problems

Unit 14 | Non-Verbal Reasoning: series of figuresnalogy of figures, classification of figures
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READINGS:

hw

QUANTITATIVEAPTITUDE FOR COMPETITIVEEXAMINATIONSby DR. RS AGGARWAL,SChand
Publishing

A MODERNAPPROACHIO VERBAL& NONVERBALREASONINGy DR. RS AGGARWALSChand
Publishing

MAGICALBOOKONQUICKERMATHSby M TYRA BANKINGSERVICEEHRONICLE
ANALYTICALREASONINGY M.K.PANDEYBANKINGSERVICEHRONICLE
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Course Code EENG539 Course Title ACADEMICENGLISH

WEIGHTAGE
CA | ETE(Th)
30 70

Course outcomes:

COz1 Differentiate betweenarange of authentic academictexts

CO2 Observeactively to lectures, presentations and interviews to understand key information
CO3 Constructavariety of essaysand other assignments

CO4 Appraiseacademicgrammar

COS5 Apply academicEnglishand vocabularyin professional life

Unit No. Content

Unit 1 | Academic writing : introduction, texts and academictexts, ways ofwriting, balancedversus
weighted essays

Unit 2 | Academic writing : brainstorming and outlining, gatheringinformation

Unit 3 | Writing paragraphs :introduction, typesof paragraphs,enumeration

Unit 4 |Writing paragraphs : exemplification, complexparagraphs,sequence

Unit 5 | Writing paragraphs: comparison of items, cause effect in paragraphwriting, visuals in
paragraphwriting

Unit 6 | Basics of reports and research papers: introduction, types ofreports, format of a report,
assessment reports

Unit 7 | Basics of reports and research papers: writing a report, understanding the text, data
collection, writing aresearchpaper

Unit 8 | Basicsof reports and research papers:overview of aresearchpaper, selection of a research
paper, plagiarism, citing sources, publicationsources

Unit 9 | Presenting your ideas: purposeof a presentation,components of gresentation, whento read
or speak,preparation

Unit 10 | Presenting your ideas: before the talk, on the podium, handlingquestions,strategic planning

Unit 11 | Grammar for editing : basicsentencesyerbs, nounsediting asentence

Unit 12 | Grammar for editing : delayed subjects:it, there and what, the longand winding sentence,
short sentencesparallelism

Unit 13 | Working with words : misleading words, one word for many,complicated words,avoiding
metaphors,redundant words

Unit 14 | Working with words : linking words, expressingthe degree ofcertainty, capitalization, sexist
language

READINGS:

=

ACOURSE IMCADEMIGNVRITINGby RENUGUPTAQORIENTBLACKSWANPVT.LTD.

ENGLISHGRAMMARY RAJEEVAKARAL OXFORNIVERSITY PRESS

3. OXFORLCEAP:A COURSE INENGLISHFORACADEMICPURPOSES byDWARDDE CHAZAIAND SAM
MCCARTERDXFORMNIVERSITYRESS

4, MLA HANDBOOK by MODERN LANGUAGE ASSOCIATIONOF AMERICA, MODERNLANGUAGE

ASSOCIATION

N

92



Course Code EENG514 Course Title INTRODUCTIONTO THE STUDYOFLANGUAGE

WEIGHTAGE
CA ETE (Th.)
30 70

Course outcomes: Through this course student should be able to
COZ Identify vowels and consonantsin phonetics.
CO2 Distinguish between different parts of speechorgans,placeof articulation and manner ofarticulation.

CO3 Describe syllable and stress patterns in relationship with aspectsof connected speechin English

language

Unit No. Content

Unit 1 | Language and Phonetics: introduction to first and second language, introduction to
phonetics

Unit 2 | Language and Phonetics: meaning and importance of phonetics, differencebetween
phoneticsand phonology

Unit 3 | The Production of SpeechSounds: introduction to the speechorgansarticulators abovethe
larynx

Unit 4 | The Production of Speech Sounds: vowels and consonants,long vowelsand short vowels

Unit 5 | Vowels, Diphthongs, and Triphthongs : introduction to vowels,long vowels,short vowels

Unit 6 | Vowels, Diphthongs, and Triphthongs : introduction, diphthongs, triphthongs

Unit 7 | Voicing and Consonants: the larynx, respiration and voicing, plosives

Unit 8 | Voicing and Consonants: placeof articulation, manner of articulation, fortis and lenis

Unit 9 | The Phoneme and Phonology: the functioning and patterning of sounds,the phoneme

Unit 10 | The Phoneme and Phonology: the phonology, symbols and transcription, minimal pairs

Unit 11 | The Syllable and Stress: strong and weak syllables, close front and closebackvowels

Unit 12 | The Syllable and Stress: syllabic consonants,nature of stress

Unit 13 | The Syllable and Stress: levels of stress, placement of stress within the word

Unit 14 | Aspects of Connected Speech:rhythm, assimilation, elision, linking

READINGS:

1. LINGUISTIC®Y CRYSTALDAVID,PENGUINBOOKSINDIA

N

ENGLISHPRONOUNCINGICTIONARYY JONESDANIEL,CAMBRIDGEINIVERSITPRESS
3. ENGLISHPHONETICSAND PHONOLOGYA PRACTICALCOURSHy ROACH,PETERCAMBRIDGE

UNIVERSITYRESS

4. MODERN LINGUISTICS:AN INTRODUCTIONby VERMA, S.K & N. KRISHNASWAMYQXFORD

UNIVERSITYRESS

5. MODERN LINGUISTICS:AN INTRODUCTIONby VERMA, S.K & N. KRISHNASWAMYOXFORD

UNIVERSITYRESS




Course Code EENG5D Course Title POSTINDEPENDENCHNDIANLITERATURE

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes: Through this course student should be able to

COI Understand the social cultural and political dimensions of Indian Writing in English.
CO2 Deducethe historical elementsand theoretical orientation of Indian Writing in English.
CO3 Analyzethe stylistic techniquesof Indian Writing in English.

CO4 Tracethe essentialfeatures of Indian Writing in English.

Unit No. Content
Unit 1 | Literary Terms:feminism, patriarchy, sexism
Unit 2 | Literary Terms:misogynoir, misandry, LGBTQ
Unit 3 | Literary Terms:genderissues,malegaze womanism
Unit 4 | Rupa Bajwa - The Sari Shop: plot and narrative technique
Unit 5 | Rupa Bajwa - The Sari Shop: social and political backgroundcharacter analysisand thematic
analysis
Unit 6 | Tagore - Leave this chanting and singing: textual, analysis,thematicanalysis, symbols and
motifs, stylistic features
Unit 7 | Tagore - Kamala Das-My Gr a n d mo Housertéxtsial analysisthematic analysis
Unit 8 | Tagore - Kamala Das-My Gr a nd mot h esymbots anchwotifss stylistic features
Unit 9 | Difficult Daughters by Manju Kapur: about the author, plotcharacteranalysis
Unit 10 | Difficult Daughters by Manju Kapur : thematic analysisand genderissues critical analysis
Unit 11 | Mahesh Dattani - Final Solution: character analysis and thematic analysis
Unit 12 | Mahesh Dattani - Final Solution : plot, narrative technique
Unit 13 | Girish Karnad - Nagamandala : thematic analysis,narrative technique
Unit 14 | Girish Karnad - Nagamandala : plot summary, characteranalysis
READINGS:
1. THEVINTAGEBOOKOFMODERNNDIANLITERATURBy AMIT CHAUDHURIINTAGEBBOOKS
2. THESARISHOFRy RUPABAJWAPENGUINBOOKSNDIA
3. NAGAMANDALAyY GIRISHKARNAD OXFORDJNIVERSITYRESS
4. GITANJALIRABINDRANATHAGORBY RABINDRANATHAGORERUPAPUBLICATIONS
5. KAMALADASby DR.N.K.SHARMAUnNique Publisher
6. FINALSOLUTION®Y MAHESHDATTANAIPENGUINBOOKSNDIA
7. DIFFICULTDAUGHTERSY MANJUKAPURPENGUINBOOKSNDIA
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Course Code EENG527 CourseTitle | POSTCOLONIAL LITERATURESND CULTURAL

STUDIES
WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:

COz1 Identify the impact of colonialism on culture

CO2 Estimatethe significanceof the post-colonial erain the life of its inhabitants

CO3 Apply the post-colonial theory of Homi Bhabhaand Edward Saidin the prescribed texts
CO4 Justifynew trendsin post-colonial discoursethrough the lens of selected texts

Unit No. Content

Unit 1 | Salman Rushdie: Midnight's Children : Midnight's Children asa post-colonial epic, technique
of magicrealism of Rushdie

Unit 2 | Salman Rushdie: Midnight's Children: discussion ofthe plot of thenovel, epicalfeatures of the
novel

Unit 3 | Salman Rushdie: Midnight's Children : character of Saleemand hisimportance, the themesof
alienation andcultural dislocation

Unit 4 | Chinua Achebe: Things Fall Apart : Strugglefor dominance andidentity crisis, introduction to
the African culture

Unit 5 | Chinua Achebe: Things Fall Apart: theme of cultural destruction, hybridity and
marginalization

Unit 6 | Chinua Achebe: Things Fall Apart: theme of gender discrimination in the novel, conflict
betweentradition and modernity

Unit 7 | Bapsi Sidhwa: The American Brat: the life and achievementsof the writer, the theme ofmale
domination in society, Feroza'sAmericanexperience

Unit 8 | Bapsi Sidhwa: The American Brat: cultural assimilation of Ferozaand the application of
Bhabha'stheory of hybridity, loss of identity of Ferozain America, cultural conflicts between
Parseeculture andAmerican culture,the character of Zareen

Unit 9 | JeanRhys: Wide Sargasso Sea introduction to the writer, race,relations and prejudice, the
theme of oppression of slavery

Unit 10 | Jean Rhys: Wide Sargasso Sea the episodesof magic andincantation in the novel, male
domination and patriarchal power structure,discussionon the charactersandthemes

Unit 11 | Derek Walcott :Dream on Monkey Mountain :the significanceofthe title ofthe drama,the post-
colonial elementsin the drama, the theme ofthe lossof identity

Unit 12 | Derek Walcott: Dream on Monkey Mountain : the theme ofmarginalization and the
application of the theory of Homi Bhabaha,Makak and his confrontation with the colonial
rulers, the significanceofthe ending of the drama

Unit 13 | Margaret Atwood: Surfacing: the life and achievementsof the writer,
the significance of the title, the theme of alienation and the applicatiafithe theory of hybridity
of Homi Bhabha

Unit 14 | Margaret Atwood: Surfacing: the postcolonial elements inthe novelthe theme of feminism in
the novel, the role of nature in the novel, the
plot structure of the novel
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READINGS:

.- ) $.) ' GHADRENY SALMANRUSHDIEYINTAGEBOOKS
THINGSFALLAPARTby CHINUAACHEBEANCHORBOOKS
SURFACIN®Y MARGARERTWOODANCHORBOOKS
AMERICANBRATbY BAPSISIDHWAMILKWEEDEDITIONS
DREAMONMONKEYMOUNTAINby DEREKWALCOTTFARRASTRAUS
WIDE SARGASSSEAbY JEANRHYSPENGUINCLASSICS

o0k wbdpE
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Course Code EPOL525 Course Title POLITICALINSTITUTIONSIN INDIA

WEIGHTAGE
CA ETE (Th.)
30 70
Course Outcomes:
CO1:Understand the leading institutions of the Indian political systemand the changingnature of these
institutions

CO2:Assesghe laws pertaining to electionsand analysethe electoral systemof India
CO3:Enumerate the working of the Indian federalism in the constitutional context
CO4:Distinguish the powers and functions of various organs of the government
COb:Discussabout various constitutional and statutory bodiesof India
CO6:Evaluatethe functioning of the local governmentinstitutions

Unit No. Content

Unit -1 Making of the Indian Constitution: Indian national movement to the making of the Indian
constitution

Constituent Assembly: composition of constituent assembly, ideological moorings,

Unit -2 .
constitutional debates
. Philosophy of the Constitution: preamble, fundamental rights, directive principles of state
Unit-3 policy
Unit -4 Constitutionalism in India: democracy,socialchange national unity, checksandbalancesbasic

structure debates,constitutional amendments

Unit -5 | Union executive : president asthe headof the state,prime minister and council of ministers
Unit -6 Union_ParIiament . structure of the union parliament, role and functioning, parliamentary
committees

Unit-7 | Judiciary part - I: Supreme Court,high court

Unit-8 | Judiciary part - Il judicial review, judicial activism, judicial reform

Unit-9 | State executive: Governor,ChiefMinister and council of ministers

Unit-10 | State Legislature: Legislative counciland Legislativeassembly

Federalism in India : strong centre framework, asymmetrical federal provisions and
Unit-11 | adaption, role of intergovernmental coordination mechanisms,inter-state council, emerging
trends.

Electoral Process and Election Commission of India: conduct of elections, rules, electoral
reforms. functioning and reforms of the local government Institutions

Constitutional and Statutory Bodies Part - I: Comptroller and Auditor General, National
Commissionfor ScheduledCastesNational Commissionfor ScheduledTribes

Constitutional and Statutory Bodies Part - 1l: National Commission for Human Rights,
National Commission forwWomen, National Commission forMinorities

Unit-12

Unit-13

Unit-14

READINGS:

1. INDIAN GOVERNMENRND POLITICSiy BIDYUTCHAKRABARTYRAJENDRAUMARPANDEYSAGE
PUBLICATIONS
2. THEINDIANCONSTITUTIONZORNERSTONEFA NATIONby AUSTINGRANVILLEOxfordPaperbacks
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Course Code EPOL527 Course Title PUBLIC POLICY AND GOVERNANCE IN INC

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:

CO2 Understandthe nature and scopeof public policy and administration in India

CO2 Assesghe major problems and complexitiesin) T A Boken@ncesystem

CO3 Appreciate the methodological pluralism and synthesizing nature of knowledge inpublic policy and
administration

CO4 Analyse the changing dimensions and patterns in ) T A EpdblicQyovernance and administrative
processes.

CO5 Evaluatethe role of non-state actorsand civil societyin) T A Ruhli& gdvernancesystem.

Unit No. Content
Unit-1 | Public policy and Administration in India: meaningand evolution;

Unit -2 Pub!iq and priyate administration Approachesand its replications in India: SystemTheory,
DecisionMaking,

Unit-3 | EcologicalApproach Publicadministration theories and concepts

. Scientific Management Theory, Rational Choice theory, New Public Administration,

Unit-4 - .
DevelopmentAdministration

Unit-5 | ComparativePublic Administration in India

Unit-6 | New PublicManagement

. changing nature of Public Administration: Indian public administration in the era of

Unit-7 | . 2 o

liberalization and Globalization

Unit -8 Theories and Princi_ples of Organization ar_1d its operations in India: Scientific Management
Theory, Bureaucratic Theory, Human RelationsTheory

Unit-9 | Managingthe organization: The caseof India: Theories of leadership andmotivation.

Unit-10 | Organizational Communication: Theoriesand Principles, functioning in India andits impacts

Unit -11 Cheste_rBernard Principles of Communication,Information Managementin the organization
Managing

Unit-12 | Conflictin the Organization:Mary Parker Follett Managementby Objectives Peter Drucker

Unit-13 | Public Policy and Governancen India

Unit-14 | Public policy issuesand challengesin India

READINGS:

1. Introduction To The StudyOfPublic Administration by Shafritz,J.Mand Hyde
2. Public Administration in India by Sterling Publications, Streling Publications.
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Course Code ESOC515 Course T Title FUNDAMENTALSOFSOCIOLOGY

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:

COZI Articulate all the methodical conceptsto understand the socialsystem andfunction

CO2 Collectinformation regarding varioussocialunits in terms of structural and functional analysis
CO3 Examinestructural and functional significanceof socialinstitution

CO4 Innovate ideasto create pathwaysfor the socialproblems

COS5 Applytheoretical understanding in the processof social changeand mobilization
COG Analysethe processof social exclusionand inclusion in terms of policy making and development

Unit No. Content
Introduction to Sociology: Definition, Nature and Importance, Relation of Sociologywith
Unit-1 | other social sciencesEconomicsHistory, Political SciencePsychologyand Social
Anthropology
Sociology and other Social Studies: Branchesof Sociologylndustrial Sociology, Political
Unit-2 | Sociology,Sociologyof Family, Sociologyof Education,Medical SociologyUrban and Rural
Sociology
Unit -3 Sociologi_cal Imagination: Development of Sociology as a Social Scienceand Sociological
Prospective
Basic Concepts: Society, Community, Association and InstitutiorgSocial Groups, Socia
Unit-4 | Structure andfunction, Roleand Status,Social Stratificationand Mobility, SocialControl, Social
processand SocialChange.
Sociology of Culture: Culture and SocializationDefinition-Features,Elements, Types,Cultural
Unit-5 | Relativity, Ethnocentrism, Cultural lag,Cultural Systemé& sub-system,cultural change.
, Social Institutions: Marriage, Family, Kinship, Religious Institutions, Economic Institution,
Unit -6 . L I, N
Educationallnstitution and Political Institutions
Unit-7 | Indian Social Institutions - I: CasteSystem JajmaniSystem Major religious practices
Unit -8 Indian Social Institutions - II: Indian Agriculture: farmers movements, Primaryeducation,
Mid-day meal,privatization of higher education,Researchand development
Unit -9 Social Problems - I: Definition, Nature, Cause, Proposals, Legal a@bnstitutionalmeasures
in controlling Socialproblems.
. Social Problems - IIl: Family Disorganisation, Problem of Child Labour, Problem of Aged,
Unit-10 .
Genderissuesand Genderproblems,
Social Problems - Ill: Communal Riotsgcorruption, terrorism, Alcoholism and DrugAddiction,
Unit-11 | problem of Unemployment, untouchability, population problem, Rural andUrban Problems,
Nepotism
Unit-12 | Social Change:Meaning Definition, Nature and Importance, Types of Social Change
Unit-13 | Social Movement: Peasantmovement, Dalit Movement, Backward ClasseanovementSocial
Reform Movement
Social Inclusion and Exclusion: Meaning-Nature-issues and problems of Socia
Unit-14 | Inclusion/Exclusion among Scheduled Caste and ClassScheduled Tribes, Neo Buddhist

movement, Womenempowerment
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READINGS:

h wnNPE

Sociology:Principles of Sociologywith an Introduction to SocialThoughts.RaoC.N.Shankar.SChand
Fundamentalsof Sociology Vidya Bhushan.PearsonEducation.
Fundamentalsof Sociology GisbertP., Orient Black Swan, 39 edition (2010).

Fundamentalsof Sociology RajendraKumar Sharmag Atlantic,1st edition (2013).
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Course Code ESOC506 Course Title GLOBALIZATION ANDSOCIETY

WEIGHTAGE
CA ETE (Th.)
30 70

Course Outcomes:

CO1:ldentify conceptof globalization asacademiccontested.
CO2:Locatethe economicdimension of globalization.
CO3:Consider the political dimension of globalization.

Unit No. Content

Unit-1 | Introduction to globalization : concept,history of globalization

Unit-2 | Dimensions of globalization -I: social,cultural, political

Unit-3 | Dimensions of globalization -11: Economicand ecologicaldimension

Unit-4 | Globalizationin India

Unit-5 | Globalization in society : Family, marriage, relationship

Unit-6 | Globalization in Culture : Languageand communication, SocialStructure
Unit-7 | Globalization in education : Learning,Accesgo education, Technologicalgap
Unit-8 | Globalization in economy: Globalizationof Indian bankswith WTO regime
Unit-9 | Business Process Outsourcing (BPO): anemergingtrend in India

Unit-10| Micro finance, Economic liberalization :free market policy

Unit-11 | Globalization in environment : Tourism, Pollution, Globalwarming

Unit-12 | Global crises: globalization asaninevitable process,The EastAsiacrises
Unit-13 | Globalizationin Indian society

Unit-14 | Future of globalization : future of globalization, Broken promises of global institution

READINGS:

1. S K. PRAMANIK, R GANGULY, GLOBALIZATION IN INDIA: NEW FRONTIERS AND EMERG
CHALLENGE®HI Learning Pvt Ltd.

2. BABITA AGARWAL, ANIL AGARWAL, GLOBALIZATION AND INDIAN SOCIETY, A Publisher.

3. MANFREDB.STEGERGLOBALIZATIONVERYSHORTNTRODUCTIONDXFORD UNIVERSITY PRESS
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